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ΚΑΤΑΡΤΙΣΗ 
 

ɼʶ˒ʱ˂ʰʽˇ оΥ Ϧʅ˔ʶʵʽʰˋ˃ˈˌ ʃˊˇʿˈ˄ˍ˖˄κ 
ʇˉʹˊʶˋʽ˗˄ ʶ˄ˍˈˌ ˍˇˎ ʶˉʽ˔ʶʽˊʹˋʽʰˁˇˏ 

ˉ˂ʰʽˋʾˇˎ ˍʹˌ ɼΦɮɽΦʁΦϦ 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

Το παρόν έγγραφο είναι μέρος ενός 
προγράμματος εκπαίδευσης 4 ενοτήτων για την 

προώθηση της Κοινωνικής Αλληλέγγυας 
Οικονομίας (Κ.ΑΛ.Ο.) στην Επαγγελματική 

Εκπαίδευση και  Κατάρτιση (Ε.Ε.Κ.).  
Το υλικό αποτελεί ένα χρήσιμο εργαλείο για 

Εκπαιδευτές Επαγγελματικής Εκπαίδευσης και 
Κατάρτισης, Συμβούλους Επαγγελματικού 

Προσανατολισμού και Υπεύθυνους Χάραξης 
Πολιτικής. 
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ɶ ˎˉˇˋˍʺˊʽ˅ʹ ˍʹˌ ɳˎˊ˖ˉʰʿˁʺˌ ɳˉʽˍˊˇˉʺˌ ʴʽʰ ˍʹ˄ ˉʰˊʰʴ˖ʴʺ ˍʹˌ ˉʰˊˇˏˋʰˌ ʷˁʵˇˋʹˌ ʵʶ˄ ˋˎ˄ʽˋˍʱ 
ʰˉˇʵˇ˔ʺ ˍˇˎ ˉʶˊʽʶ˔ˇ˃ʷ˄ˇˎΣ ˍˇ ˇˉˇʾˇ ʰ˄ˍʰ˄ʰˁ˂ʱ ˍʽˌ ʰˉˈ˕ʶʽˌ ˃ˈ˄ˇ˄ ˍ˖˄ ʵʹ˃ʽˇˎˊʴ˗˄Σ ˁʰʽ ʹ ɳˎˊ˖ˉʰʿˁʺ 
ɳˉʽˍˊˇˉʺ ʵʶ˄ ˒ʷˊʶʽ ˇˎʵʶ˃ʾʰ ʶˎʻˏ˄ʹ ʴʽʰ ˇˉˇʽʰʵʺˉˇˍʶ ˔ˊʺˋʹ ˍ˖˄ ˉ˂ʹˊˇ˒ˇˊʽ˗˄ ˉˇˎ ʶ˃ˉʶˊʽʷ˔ˇ˄ˍʰʽ ˋʶ 
ʰˎˍˈΦ 
 
 
 
 
 
 
 
 
Εταίροι του έργου 
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ɼʶ˒ʱ˂ʰʽˇ оΥ Ϧʅ˔ʶʵʽʰˋ˃ˈˌ ʃˊˇʿˈ˄ˍ˖˄κ ʇˉʹˊʶˋʽ˗˄ ʶ˄ˍˈˌ ˍˇˎ ̄ ˂ʰʽˋʾˇˎ ˍʹˌ ɼΦɮɽΦʁΦϦ 

 

ʅ˔ʶˍʽˁʱ ˃ʶ ˍˇ ʶˁˉʰʽʵʶˎˍʽˁˈ ˉˊˈʴˊʰ˃˃ʰ 

ʆˇ ˉʰˊˈ˄ ʶˁˉʰʽʵʶˎˍʽˁˈ ˎ˂ʽˁˈ ʶʾ˄ʰʽ ˃ʷˊˇˌ ʶ˄ˈˌ ˋˎ˄ˈ˂ˇˎ ʶˁˉʰʽʵʶˎˍʽˁ˗˄ ʶ˄ˇˍʺˍ˖˄ ˃ʶ ˋˍˈ˔ˇ ˍʹ˄ 
ˉˊˇ˗ʻʹˋʹ ˍʹˌ ɼˇʽ˄˖˄ʽˁʺˌ ɮ˂˂ʹ˂ʷʴʴˎʰˌ ʁʽˁˇ˄ˇ˃ʾʰˌ όɼΦɮɽΦʁΦύ ˋˍʹ˄ ɳˉʰʴʴʶ˂˃ʰˍʽˁʺ ɳˁˉʰʾʵʶˎˋʹ ˁʰʽ 
ɼʰˍʱˊˍʽˋʹ όɳΦɳΦɼΦύΦ ʂˊʰ˃ʰ ʰˉˇˍʶ˂ʶʾ ʹ ˁʰˍʱˊˍʽˋʹ ˁʰʽ ʹ ʶˉʰʴʴʶ˂˃ʰˍʽˁʺ ʶ˅ʷ˂ʽ˅ʹ ˍ˖˄ ˄̫ ˖˄Σ ˃ʷˋ˖ ˍʹˌ 
ˉˊˇ˗ʻʹˋʹˌ ʶ˄ʰ˂˂ʰˁˍʽˁ˗˄ ˁˇʽ˄˖˄ʽˁˇˇʽˁˇ˄ˇ˃ʽˁ˗˄ ˃ˇ˄ˍʷ˂˖˄Φ 

ʅˎ˄ʽˋˍʱ ˍˈˋˇ ʷ˄ʰ ʶˊʴʰ˂ʶʾˇ ˈˋˇ ˁʰʽ ʷ˄ʰ ʶˁˉʰʽʵʶˎˍʽˁˈ ˎ˂ʽˁˈΣ ˔ˊʺˋʽ˃ˇ ʴʽʰ ʶˁˉʰʽʵʶˎˍʷˌ ˁʰʽ ˋˎ˃ʲˇˏ˂ˇˎˌ 
ɳΦɳΦɼΦΣ ˋˍˇ ˇˉˇʾˇ ˃ˉˇˊˇˏ˄ ˄ʰ ʲˊˇˎ˄ ˉ˂ʹˊˇ˒ˇˊʾʶˌΣ ˎ˂ʽˁˈΣ ʰ˄ʰ˒ˇˊʷˌΣ ˉʰˊʰʵʶʾʴ˃ʰˍʰ ˁʰʽ ˃ʶ˂ʷˍʶˌ 
ˉʶˊʽˉˍ˗ˋʶ˖˄ ʴʽʰ ˄ʰ ˁʰˍʰ˄ˇʺˋˇˎ˄ ˍʽ ʶʾ˄ʰʽ ʹ ɼΦɮɽΦʁΦ ɮˉˇˍʶ˂ʶʾ ʷ˄ʰ ˋʹ˃ʶʾˇ ʶˁˁʾ˄ʹˋʹˌ ˗ˋˍʶ ʶˁˉʰʽʵʶˎˍʷˌ 
ˁʰʽ ˋˏ˃ʲˇˎ˂ˇʽ ˄ʰ ʵʹ˃ʽˇˎˊʴʺˋˇˎ˄ ˍˇ ʵʽˁˈ ˍˇˎˌ ˎ˂ʽˁˈ ˁʰʽ ˄ʰ ʶ˄ˋ˖˃ʰˍ˗ˋˇˎ˄ ˍʹ˄ ɼΦɮɽΦʁΦ ˋˍʹ ʵʽʵʰˋˁʰ˂ʾʰ 
ˁʰʽ ˍʹ˄ ʶˁˉʰʾʵʶˎˋʺ ˍˇˎˌ ˃ʶ ˁʰʽ˄ˇˍˈ˃ˇ ˁʰʽ ˉʶˊʽʶˁˍʽˁˈ ˍˊˈˉˇΦ ɳˉʽˉ˂ʷˇ˄Σ ˃ˉˇˊʶʾ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽʹʻʶʾ ˖ˌ 
ˇʵʹʴˈˌ ʴʽʰ ʅˎ˃ʲˇˏ˂ˇˎˌ ɳˉʰʴʴʶ˂˃ʰˍʽˁˇˏ ʃˊˇˋʰ˄ʰˍˇ˂ʽˋ˃ˇˏ ˁʰʽ ʇˉʶˏʻˎ˄ˇˎˌ ʋʱˊʰ˅ʹˌ ʃˇ˂ʽˍʽˁʺˌΣ ˇʽ 
ˇˉˇʾˇʽ ˁʰ˂ˇˏ˄ˍʰʽ ˄ʰ ʲˇʹʻʺˋˇˎ˄ ˁʰʽ ˄ʰ ˁʰʻˇʵʹʴʺˋˇˎ˄ ˍʽˌ ˄ʷʶˌ ʴʶ˄ʽʷˌ ˋˍʹ˄ ʶˉʰʴʴʶ˂˃ʰˍʽˁʺ ˍˇˎˌ ˉˇˊʶʾʰ 
˒ʷˊ˄ˇ˄ˍʱˌ ˍˇˎˌ ˋʶ ʶˉʰ˒ʺ ˃ʶ ˍˇ ˋˏ˃ˉʰ˄ ˍ˖˄ ʶʴ˔ʶʽˊʹ˃ʱˍ˖˄ ˋˍʹ˄ ɼΦɮɽΦʁΥ ʷ˄ʰ ˉʰˊʱʵʶʽʴ˃ʰ ʶ˄ʰ˂˂ʰˁˍʽˁʺˌ 
ʰ˄ʱˉˍˎ˅ʹˌ ˁʰʽ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁˈˍʹˍʰˌ ʲʰˋʽˋ˃ʷ˄ʹ ˋˍˇ˄ ˋˎ˄ʶˊʴʰˍʽˋ˃ˈΣ ˍʹ˄ ʰˉʰˋ˔ˈ˂ʹˋʹ ˁʰʽ ˍʹ˄ 
ʲʽ˖ˋʽ˃ˈˍʹˍʰΦ 

 

 ʅ˔ʶˍʽˁʱ ˃ʶ ˍʹ˄ ɼΦɮɽΦʁΦ 

ɶ ɼΦɮɽΦʁΦ ˖ˌ ʷ˄ʰ ʶ˄ʰ˂˂ʰˁˍʽˁˈ ˁˇʽ˄˖˄ʽˁˇˇʽˁˇ˄ˇ˃ʽˁˈ ˃ˇ˄ˍʷ˂ˇ ʲʰˋʾʸʶˍʰʽ ˋʶ ʰ˅ʾʶˌ ˁʰʽ ˉˊʰˁˍʽˁʷˌ 
ˋˎ˃ˉʶˊʾ˂ʹ˕ʹˌΣ ˇʽ ˇˉˇʾʶˌ ʶʾ˄ʰʽ ʽʵʽʰʾˍʶˊʰ ʰˉʰˊʰʾˍʹˍʶˌ ˋʶ ˃ʽʰ Ψʶˉˇ˔ʺ ˃ʶˍʱʲʰˋʹˌΩΦ ɮˎˍˇʾ ˉˇˎ 
ʵˊʰˋˍʹˊʽˇˉˇʽˇˏ˄ˍʰʽ ˋˍʹ˄ ɼΦɮɽΦʁΦ ʰ˄ʰˉˍˏˋˋˇˎ˄ ʶ˄ʰ˂˂ʰˁˍʽˁʷˌ ˂ˏˋʶʽˌ ˋʶ ˈ˂ˇˎˌ ˍˇˎˌ ˍˇ˃ʶʾˌ ˍʹˌ 
ˇʽˁˇ˄ˇ˃ʾʰˌ ˉʷˊʰ ʰˉˈ ˍʰ ˁˎˊʾʰˊ˔ʰ ˇʽˁˇ˄ˇ˃ʽˁʱ ˃ˇ˄ˍʷ˂ʰ ʶˋˍʽʱʸˇ˄ˍʰˌ ˋˍʹ ʲʽ˖ˋʽ˃ˈˍʹˍʰΣ ˍʽˌ ˁˇʽ˄˖˄ʽˁʷˌ 
ʰ˄ʱʴˁʶˌΣ ˍʹ˄ ʰ˃ˇʽʲʰʽˈˍʹˍʰ ˁʰʽ ˍʹ˄ ʰ˂˂ʹ˂ʶʴʴˏʹΦ 

ʅʶ ʰˎˍˈ ˍˇ ˉ˂ʰʾˋʽˇΣ ʹ ɼΦɮɽΦʁΦ ʶʾ˄ʰʽ ˃ʽʰ ˇʽˁˇ˄ˇ˃ʾʰ ˉˇˎ ˋˍˇ˔ʶˏʶʽ ˋʶ ˃ʽʰ ʶ˄ʰ˂˂ʰˁˍʽˁʺ ˃ˇˊ˒ʺ ʰ˄ʱˉˍˎ˅ʹˌΣ 
ˊʽʸʽˁʱ ʵʽʰ˒ˇˊʶˍʽˁʺ ʰˉˈ ˍʹ˄ ʶˉʽˁˊʰˍˇˏˋʰ ˁʶˊʵˇˋˁˇˉʽˁʺ ˉˊˇˋʷʴʴʽˋʹΦ ʃʶˊʽ˂ʰ˃ʲʱ˄ʶʽ ˇˊʴʰ˄ʽˋ˃ˇˏˌ ˇ 
ˋˁˇˉˈˌ ˍ˖˄ ˇˉˇʾ˖˄ ʶˋˍʽʱʸʶˍʰʽ ˉʶˊʽˋˋˈˍʶˊˇ ˋˍʽˌ ˁˇʽ˄˖˄ʽˁʷˌ ˁʰʽ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁʷˌ ʰ˅ʾʶˌ ˉʰˊʱ ˋˍʹ˄ 
ʰ˄ʰʸʺˍʹˋʹ ˇʽˁˇ˄ˇ˃ʽˁˇˏ ˁʷˊʵˇˎˌ ˁʰʽ ˃ʶʴʷʻˎ˄ˋʹˌΦ ɳʾ˄ʰʽ ʷ˄ʰˌ ˍˊˈˉˇˌ ʽˁʰ˄ˇˉˇʾʹˋʹˌ ˍ˖˄ ʰ˄ʻˊ˗ˉʽ˄˖˄ 
ʰ˄ʰʴˁ˗˄ ˃ʷˋ˖ ˇʽˁˇ˄ˇ˃ʽˁ˗˄ ʵˊʰˋˍʹˊʽˇˍʺˍ˖˄ - ˈˉ˖ˌ ʹ ʽˋˈˍʽ˃ʹ ʰ˄ˍʰ˂˂ʰʴʺ ˎˉʹˊʶˋʽ˗˄ - ˉˇˎ ʶ˄ʽˋ˔ˏˇˎ˄ 
ˍʽˌ ʰ˅ʾʶˌ ˍʹˌ ˁˇʽ˄˖˄ʽˁʺˌ ʵʽˁʰʽˇˋˏ˄ʹˌΣ ˍʹˌ ˇʽˁˇ˂ˇʴʽˁʺˌ ʲʽ˖ˋʽ˃ˈˍʹˍʰˌΣ ˍʹˌ ˋˎ˄ʶˊʴʰˋʾʰˌΣ ˍʹˌ 
ʰ˃ˇʽʲʰʽˈˍʹˍʰˌΣ ˍʹˌ ˁˇʽ˄ˈˍʹˍʰˌ ˁʰʽ ˍʹˌ ʵʹ˃ˇˁˊʰˍʾʰˌΦ 

 

ʃ˗ˌ ˃ˉˇˊʶʾ ˄ʰ ʲˇʹʻʺˋʶʽ ˁʰʽ ˍˇˎˌ ʶˁˉʰʽʵʶˎˍʷˌ ʰ˂˂ʱ ˁʰʽ ˍˇˎˌ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎˌ ˍʹˌ ɳ.ɳ.ɼ.; 

ɳʾ˄ʰʽ ʶ˃˒ʰ˄ʷˌ ˈˍʽ ʹ ɼΦɮɽΦʁΦ ʻʰ ˃ˉˇˊˇˏˋʶ ˄ʰ ˋˎ˃ʲʱ˂ʶʽ ˋˍʹ˄ ʰ˄ʱˉˍˎ˅ʹ ʰˎˍ˗˄ ˍ˖˄ ʵˎ˄ʰˍˇˍʺˍ˖˄ ˃ʷˋʰ 
ʰˉˈ ˍʹ˄ ɳˉʰʴʴʶ˂˃ʰˍʽˁʺ ɳˁˉʰʾʵʶˎˋʹ ˁʰʽ ɼʰˍʱˊˍʽˋʹΦ ʃʽˇ ˋˎʴˁʶˁˊʽ˃ʷ˄ʰΣ ʹ ɼΦɮɽΦʁΦ ˉʰˊʷ˔ʶʽ ʶˎˊʶʾʶˌ 
ʴ˄˗ˋʶʽˌ ˋ˔ʶˍʽˁʱ ˃ʶ ˍʽˌ ˁˇʽ˄˖˄ʽˁʷˌ ˁʰʽ ˇʽˁˇ˄ˇ˃ʽˁʷˌ ʵˎ˄ʰ˃ʽˁʷˌΣ ˍʹ ʲʽ˗ˋʽ˃ʹ ˋ˔ʶʵʾʰˋʹΣ ˍʹ ʵʹ˃ˇˁˊʰˍʽˁʺ 
ʵʽʰ˔ʶʾˊʽˋʹΣ ˍˇ˄ ˁˇʽ˄˖˄ʽˁˈκˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁˈκˇʽˁˇ˄ˇ˃ʽˁˈ ʰ˄ˍʾˁˍˎˉˇ ˁʱʻʶ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁʺˌ 
ʵˊʰˋˍʹˊʽˈˍʹˍʰˌΣ ˍʹ˄ ˉˇ˂ˎʶˉʾˉʶʵʹ ʴ˄˗ˋʹΣ ˍʽˌ ʶˉʽˁˇʽ˄˖˄ʽʰˁʷˌ ˁʰʽ ʵʽʰˉˊˇˋ˖ˉʽˁʷˌ ʵʶ˅ʽˈˍʹˍʶˌΣ ˍ ́
ʵʽʰ˔ʶʾˊʽˋʹ ˃ʶˍʰˋ˔ʹ˃ʰˍʽˋ˃˗˄, ˍʹ˄ ʶ˒ʰˊ˃ˇʴʺ ˍˇˎ ˋˎ˃˃ʶˍˇ˔ʽˁˇˏ ˋ˔ʶʵʽʰˋ˃ˇˏΣ ˍʹ˄ ˇ˃ʰʵʽˁʺ ʶˊʴʰˋʾʰΣ ˍʽˌ 
ʵˎ˄ʰˍˈˍʹˍʶˌ ʵʽˁˍˏ˖ˋʹˌΣ ˍʹ˄ ʽˁʰ˄ˈˍʹˍʰ ʴʽʰ ˋˎ˄ʶˊʴʰˍʽˁʷˌ ˋˎ˃ˉˊʱ˅ʶʽˌ ˁʰʽΣ ˍʷ˂ˇˌΣ ʵʹ˃ʽˇˎˊʴʽˁʷˌ 
˃ʶʻˇʵˇ˂ˇʴʾʶˌΣ ˈˉ˖ˌ ˋˎ˄ʶˊʴʰˍʽˁʷˌΣ ʵʹ˃ˇˁˊʰˍʽˁʷˌ ˁʰʽ ˋˎ˃ˉʶˊʽ˂ʹˉˍʽˁʷˌ ˃ʶʻˈʵˇˎˌΣ ʽˋˈˍʽ˃ʹ ˉˊˇˋʷʴʴʽˋʹ 
˃ʶˍʰ˅ˏ ʶˁˉʰʽʵʶˎˍʺ ˁʰʽ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎ ˁΦ˂ˉΦ 



 

 

3 

ʃ˗ˌ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽʺˋʶˍʶ ˍʽˌ ʶ˄ˈˍʹˍʶˌΤ 

ɶ ˉʰˊˇˏˋʰ ʶ˄ˈˍʹˍʰΣ ˃ʰʸʾ ˃ʶ ˍʽˌ ʱ˂˂ʶˌ ˍˊʶʽˌ ʶ˄ˈˍʹˍʶˌΣ ˃ˉˇˊʶʾ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽʹʻʶʾ ʶʾˍʶ ʰˎˍˈ˄ˇ˃ʰ ʶʾˍʶ ˖ˌ 
˃ʷˊˇˌ ʱ˂˂˖˄ ʶˁˉʰʽʵʶˏˋʶ˖˄ ˋʶ ˍˇ˃ʶʾˌ ˍʹˌ ɳ.ɳ.ɼ. ˈˉ˖ˌ ʹ ˇʽˁˇ˄ˇ˃ʾʰΣ ˍˇ managementΣ ʹ 
ˍˇˉʽˁʺκˉʶˊʽ˒ʶˊʶʽʰˁʺ ʰ˄ʱˉˍˎ˅ʹΣ ʹ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁʺ ʵʽʰ˔ʶʾˊʽˋʹ ˁʰʽ ʱ˂˂ʰΦ ɲʶ˄ ʰˉˇˍʶ˂ʶʾ ʷ˄ʰ ˉ˂ʺˊʶˌΣ 
˂ʶˉˍˇ˃ʶˊʷˌ ˋˏ˄ˇ˂ˇ ʶˁˉʰʽʵʶˎˍʽˁˇˏ ˎ˂ʽˁˇˏΣ ʰ˂˂ʱ ʷ˄ʰ ˇ˂ˇˁ˂ʹˊ˖˃ʷ˄ˇ ˁʰʽ ˇ˂ʽˋˍʽˁˈ ʶˊʴʰ˂ʶʾˇ ˉˇˎ ˋˍˇ˔ʶˏʶʽ 
ˋˍˇ ˄ʰ ʶ˄ʶˊʴˇˉˇʽʺˋʶʽ ˍʹ ˒ʰ˄ˍʰˋʾʰΣ ˍʹ ʵʹ˃ʽˇˎˊʴʽˁˈˍʹˍʰ ˁʰʽ ˍʽˌ ʵʶ˅ʽˈˍʹˍʶˌ ʵʽʵʰˋˁʰ˂ʾʰˌ ˍ˖˄ 
ʶˁˉʰʽʵʶˎˍ˗˄Σ ˗ˋˍʶ ʷˉʶʽˍʰ ˄ʰ ʰ˄ʰˉˍˏ˅ˇˎ˄ ˍˇ ʵʽˁˈ ˍˇˎˌ ˎ˂ʽˁˈΦ ʅˍˈ˔ˇˌ ˍˇˎ ˃ʰʻʺ˃ʰˍˇˌ ˁʰˍʱˊˍʽˋʹˌ ʶʾ˄ʰʽ 
˄ʰ ʶ˅ˇˉ˂ʾˋʶʽ ˍˇˎˌ ʶˁˉʰʽʵʶˎˍʽˁˇˏˌ ˃ʶ ˍʰ ˃ʰʻʹˋʽʰˁʱ ʰˉˇˍʶ˂ʷˋ˃ʰˍʰ ˉˇˎ ʰˉʰʽˍˇˏ˄ˍʰʽ ʴʽʰ ˍˇ ˋ˔ʶʵʽʰˋ˃ˈΣ 
ˍˇ˄ ˉˊˇʴˊʰ˃˃ʰˍʽˋ˃ˈΣ ˍʹ˄ ˉʰˊʱʵˇˋʹ ˁʰʽ ˍʹ˄ ʰ˅ʽˇ˂ˈʴʹˋʹ ˍʹˌ ʵʽʵʰˋˁʰ˂ʾʰˌ ˋˍˇˎˌ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎˌΣ ˁʰʽ 
ʶʽʵʽˁʱ ˋˍˇˎˌ ˄ʶˈˍʶˊˇˎˌΣ ˃ʶ ʷ˃˒ʰˋʹ ˋʶ ˈˋˇˎˌ ʶʾ˄ʰʽ ʱ˄ʶˊʴˇʽ ˁʰʽ ʵʶ˄ ˂ʰ˃ʲʱ˄ˇˎ˄ ʶˁˉʰʾʵʶˎˋʹ ʺ 
ʶˉʰʴʴʶ˂˃ʰˍʽˁʺ ˁʰˍʱˊˍʽˋʹΣ ˇʽ ˇˉˇʾˇʽ ʻʷ˂ˇˎ˄ ˄ʰ ˁʰˍʰˊˍʽˋˍˇˏ˄ ˋˍʹ˄ ɼΦɮɽΦʁΦ ʺ ˄ʰ ˍʹ˄ ʶ˄ˋ˖˃ʰˍ˗ˋˇˎ˄ ˋˍʹ˄ 
ʶˁˉʰʾʵʶˎˋʺ ˍˇˎˌ ˋʶ ʱ˂˂ˇˎˌ ˍˇ˃ʶʾˌΦ ʆʷ˂ˇˌΣ ˃ˉˇˊʶʾ ˄ʰ ˍˊˇˉˇˉˇʽʹʻʶʾ ʰ˄ʰ˂ˈʴ˖ˌΣ ˗ˋˍʶ ˄ʰ ˅ʶˉʶˊʱˋʶʽ ˍʰ 
Ψˈˊʽʰ ˍʹˌ ɳ.ɳ.ɼ.Ω ˁ ʰʽ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽʹʻʶʾ ˁʰʽ ˋʶ ʱ˂˂ʰ ʶˉʾˉʶʵʰ ʶˁˉʰʾʵʶˎˋʹˌΦ 
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ʆʾˍ˂ˇˌ ʅ˔ʶʵʽʰˋ˃ˈˌ ʃˊˇʿˈ˄ˍ˖˄κ ʇˉʹˊʶˋʽ˗˄ ʶ˄ˍˈˌ ˍˇˎ ˉ˂ʰʽˋʾˇˎ ˍʹˌ ɼΦɮɽΦʁΦ 

 

ɲʽʱˊˁʶʽʰ 30 ̠ ˊʶˌ 

 

ɳʽˋʰʴ˖ʴʺ ς ɱʶ˄ʽˁˈˌ ʅˁˇˉˈˌ 
ζɱʽʰˍʾ ʶʾ˄ʰʽ ˔ˊʺˋʽ˃ˇ ʴʽʰ ˍˇˎˌ 
ʶˁˉʰʽʵʶˎˍʷˌ ɳΦɳΦɼΦΤη 

ɶ ˍˊʷ˔ˇˎˋʰ ʶ˄ˈˍʹˍʰ ʶʾ˄ʰʽ ʷ˄ʰ ʶˁˉʰʽʵʶˎˍʽˁˈ ˉʰˁʷˍˇ ˎˉˈ ˍʹ ˃ˇˊ˒ʺ 
ʶˁˉʰʽʵʶˎˍʽˁ˗˄ ˉˊˇʴˊʰ˃˃ʱˍ˖˄ ʴʽʰ ˍˇ ʻʷ˃ʰ ˍʹˌ ɳʽˋʰʴ˖ʴʺˌ ˋˍʹ˄ 
ɼ.ɮɽΦʁ.Σ ˍˇ ˇˉˇʾˇ ˃ˉˇˊʶʾ ˄ʰ ˉˊˇˋ˒ʷˊʶʽ ˃ʽʰ ˋʰ˒ʺ ʶʽˁˈ˄ʰ ʴʽʰ ˍˇ 
ˋ˔ʶʵʽʰˋ˃ˈ ˃ʶ˂˂ˇ˄ˍʽˁ˗˄ ʶˁˉʰʽʵʶˎˍʽˁ˗˄ ˃ʰʻʹ˃ʱˍ˖˄ ˋʶ ʲʰˋʽˁʱ 
ʸʹˍʺ˃ʰˍʰ ˍˇˎ ˉʶʵʾˇˎ ˍʹˌ ɼ.ɮɽΦʁΦ 

ɳˉˇ˃ʷ˄˖ˌΣ ʶʾ˄ʰʽ ˔ˊʺˋʽ˃ˇ ʴʽʰ ˍˇˎˌ ʶˁˉʰʽʵʶˎˍʷˌ ɳ.ɳ.ɼ. ̠ ˋˍʶ ˄ʰΥ 

¶ ɳ˄ʹ˃ʶˊ˗˄ˇˎ˄ ʴʽʰ ˍˇ ˉ˗ˌ ˇʽ ɾʷʻˇʵˇʽ ˁʰʽ ˍʰ ɳˊʴʰ˂ʶʾʰ ˍʹˌ 

ˁʁ ˊʵˇˋˁˇˉʽˁʺˌ ʰʴˇˊʱˌ ˃ˉˇˊˇˏ˄ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽʹʻˇˏ˄ ˋˍʹ˄ 

ʰɹ ˇˊʱ ɼΦɮɽΦʁΦ 

¶ ʃˊˇ˖ʻˇˏ˄ ˍʹ ˔ˊʹˋˍʽˁˈˍʹˍʰ ˍ˖˄ ʵʽʰʵʽˁʰˋʽ˗˄ ɾʱˊˁʶˍʽ˄ʴˁ 

ˋˍˇ ˉ˂ʰʾˋʽˇ ˍʹˌ ɼΦɮɽΦʁΦ 

¶ ʁˊʾʸˇˎ˄ ˉ˗ˌ ˂ʶʽˍˇˎˊʴˇˏ˄ ˇʽ ʵʽʰʵʽˁʰˋʾʶˌ marketing 

ˉˊˇʿˈ˄ˍ˖˄κˎˉʹˊʶˋʽ˗˄ ʴʽʰ ˍˇˎˌ ˒ˇˊʶʾˌ ɼΦɮɽΦʁΦ 

¶ ʁˊʾʸˇˎ˄ ˍʹ˄ ˁˇʽ˄˖˄ʽˁʺ ʰ˅ʾʰ ˁʰʽ ˍˇ˄ ʰ˄ˍʾˁˍˎˉˇ ˍ˖˄ 

ʶˉʽ˔ʶʽˊʺˋʶ˖˄ ɼΦɮɽΦʁΦ ˃ʷˋ˖ ˍʹˌ ʷ˄˄ˇʽʰˌ ˍʹˌ ʲʽ˖ˋʽ˃ˈˍʹˍʰˌΦ 

¶ ɸʷˍˇˎ˄ ˋˍˈ˔ˇˎˌ ˁʰʽ ˄ʰ ʲˊʾˋˁˇˎ˄ ˍˊˈˉˇˎˌ ʰˏ˅ʹˋʹˌ ˍʹˌ 

ʰ˅ʾʰˌ ˃ʷˋʰ ʰˉˈ ʵʽʰʵʽˁʰˋʾʶˌ ˋ˔ʶʵʽʰˋ˃ˇˏ 

ˉˊˇʿˈ˄ˍ˖˄κˎˉʹˊʶˋʽ˗˄Φ 

¶ ɳʾ˄ʰʽ ˋʶ ʻʷˋʹ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˍ ̌marketing matrix ʴʽʰ 

ˍʹ˄ h̄ ˇˍˏ̄˖̀  ́ ˁʰʽ ˃ʷ̱ ˊ́̀  ́ ˍˇˎ ʰ˄ˍʾˁˍˎˉˇ ˎ ˍ˖˄ 

ˉˊˇʿˈ˄ˍ˖˄ κ ˎˉʹˊʶˋʽ˗˄Φ 

¶ ʃ́ ˇˋʵʽˇˊʾʸˇˎ˄ ˍʽˌ ˉ˂ʹˊˇ˒ˇˊʾʶˌ ˉˇˎ ˉˊʷˉʶʽ ˄ʰ 

ˉʶˊʽ˂ʰ˃ʲʱ˄ˇ˄ˍʰʽ ʷˍˋʽ ˗ˋˍʶ ˇʽ ʶ˄ʵʽʰ˒ʶˊˈ˃ʶ˄ˇʽ ˄ʰ ˃ˉˇˊˇˏ˄ 

˄ʰ ʁ̄ʽ˒ʷˊˇˎ˄ ˁ ˇʽ˄˖˄ʽˁʷˌΣ ˇʽˁˇ˄ˇ˃ʽˁʷˌ ˁʰʽ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁʷˌ 

ʶˉʽˉˍ˗ˋʶʽˌΦ 

¶ ʃˊˇόˋύˁʰ˂ˇˏ˄ ˍʽˌ ʶˉʽ˔ʶʽˊʺˋʶʽˌ ˍʹˌ ʰʴˇˊʱˌ ˄ʰ 

ˉˊˇˋʰˊ˃ˇˋˍˇˏ˄ ˋʶ ˃ ʽʰ ˉʽˇ ʲʽ˗ˋʽ˃ʹ ˉˊˇˋʷʴʴʽˋʹΦ  

 

ɱ˄˗ˋʶʽˌ ¶ ɿʰ ˃ʱʻˇˎ˄ ˍˇ ˃ʱˊˁʶˍʽ˄ʴˁ ˖ˌ ˉˊˇˋʷʴʴʽˋʹ ˁʰʽ ˖ˌ ˂ʶʽˍˇˎˊʴʾʰ 

ˋΩ ʷ˄ʰ ˒ˇˊʷʰ ɼΦɮɽΦʁΦ 
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¶ ɿ  hʰ˄ʰʴ˄˖ˊʾʸˇˎ˄ ˍ hʵʽʰ˒ˇˊʶˍʽˁʱ ˋˍˇʽ˔ʶʾʰ ˍ˖˄  Marketing 

Mix ˈˉ˖ˌ ˍ:h ˉˊˇʿˈ˄, ˍʽ˃ʺΣ ˉˊˇ˗ʻʹˋʹΣ ʵʽʰ˄ˇ˃ʺΣ 

ʵʽʰʵʽˁʰˋʾʶˌΣ ˎ˂ʽˁʱ ˋˍˇʽ˔ʶʾʰΣ ˋˎ˃˃ʶˍʷ˔ˇ˄ˍʶˌΣ ʱ˄ʻˊ˖ˉˇʽ 

¶ ɿʰ ʶ˄ˍˇˉʾʸˇˎ˄ ˍʽˌ ˋˎ˄ʵʷˋʶʽˌ ʰ˄ʱ˃ʶˋʰ ˋˍˇ ˃ʱˊˁʶˍʽ˄ʴˁ ˁʰʽ 

ˍʹ˄ ɼΦɮɽΦʁΦ 

¶ ɿʰ ˇˊʾʸˇˎ˄ ˍʽ ʶʾ˄ʰʽ ʹ ʵʽʰ˔ʶʾˊʽˋʹ ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ˍʽ ˇ 

ˋ˔ʶʵʽʰˋ˃ˈˌ ˉˊˇʿˈ˄ˍ˖˄ 

¶ ɿʰ ˁʰˍʰ˄ˇˇˏ˄ ˍʽˌ ˉˊˇˁ˂ʺˋʶʽˌ ˍʹˌ ˔ˊʺˋʹˌ ˍˇˎ Marketing 

Matrix ̀ ˍˇ˄ ˍˇ˃ʷʰ ɼΦɮɽΦʁΦ 

¶ ɿʰ ˁʰˍʰ˄ˇˇˏ˄ ˍʹ ˔ˊʺˋʹ ˍˇˎ marketing matrix ˋˍʽˌ 

ˋˎ˄ʶˊʴʰˍʽˁʷˌ ʶˉʽ˔ʶʽˊʺˋʶʽˌ ˍʹˌ ɼΦɮɽΦʁΦ 

¶ ɿʰ ˁʰˍʰ˄ˇˇˏ˄ ˍʹ ʵʽʰʵʽˁʰˋʾʰ ˃ʱˊˁʶˍʽ˄ʴˁ ˉˊˇʿˈ˄ˍ˖˄ ˋˍˇˎˌ 

˒ˇˊʶʾˌ ɼΦɮɽΦʁΦ  

¶ ɿʰ ˃ʱʻˇˎ˄ ˍʽˌ ˍˊʶʽˌ ʵʽʰˋˍʱˋʶʽˌ ˍʹˌ ʲʽ˖ˋʽ˃ˈˍʹˍʰˌ 

ζʁʽˁˇ˄ˇ˃ʾʰΣ ʃ˂ʰ˄ʺˍʹˌΣ ɯ˄ʻˊ˖ˉˇʽη 

¶ ɿʰ ˁʰˍʰ˄ˇˇˏ˄ ˉ˗ˌ ʹ ʷ˄˄ˇʽʰ ˍʹˌ ɼΦɮɽΦʁΦ ʶ˄ˋ˖˃ʰˍ˗˄ʶˍʰʽ 

ˋˍˇ ˋ˔ʶʵʽʰˋ˃ˈ ˉˊˇʿˈ˄ˍ˖˄κˎˉʹˊʶˋʽ˗˄ 

¶ ɿʰ ʰ˄ˍʽ˂ʹ˒ʻˇˏ˄ ˍʹ ˋʹ˃ʰˋʾʰ ˍ˖˄ ʶ˅˖ˍʶˊʽˁˇˍʺˍ˖˄ ˍʹˌ 

ʵʽʰʵʽˁʰˋʾʰˌ ʵʽʰ˔ʶʾˊʽˋʹˌ ˉˊˇʿˈ˄ˍ˖˄ 

¶ ɿʰ ˃ʱʻˇˎ˄ ˉ˗ˌ ˄ʰ ʰ˅ʽˇ˂ˇʴˇˏ˄ ˍʽˌ ʶ˅˖ˍʶˊʽˁˈˍʹˍʶˌ ˃ʽʰˌ 

ˇʽˁˇ˄ˇ˃ʽˁʺˌ ʵˊʰˋˍʹˊʽˈˍʹˍʰˌ 

¶ ɿʰ ʴ˄˖ˊʾʸˇˎ˄ ˍʹ ʵʽʰʵʽˁʰˋʾʰ ˃ʷˋ˖ ˍʹˌ ˇˉˇʾʰˌ ˇʽ ʰ˅ʾʶˌ ˍʹˌ 

ɼΦɮɽΦʁΦ ˃ˉˇˊˇˏ˄ ˄ʰ ˃ʶˍʰ˒ˊʰˋˍˇˏ˄ ˋʶ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁˈˍʹˍʰ 

¶ ɿ  h ˁʰˍʰ˂ʱʲˇˎ˄ ˉ˗ˌ ʰˁˈ˃ʰ ˁʰʽ ˇʽ ˃ʹ ˁʶˊʵˇˋˁˇˉʽˁʷˌ 

ʶˉʽ˔ʶʽˊʺˋʶʽˌ ˃ˉˇˊˇˏ˄ ˄ʰ ʶ˒ʰˊ˃ˈˋˇˎ˄ ˉˊʰˁˍʽˁʷˌ 

ʵʽʰ˔ʶʾˊʽˋʹˌ ˉˊˇʿˈ˄ˍˇˌΦ 

 

ɲʶ˅ʽˈˍʹˍʶˌ ● ɿ  h ˋˎ˃ˉʶˊʽ˂ʰ˃ʲʱ˄ˇˎ˄ ˍʹ˄ ʰˉˇˋˍˇ˂ʺ ˍʹˌ ɼ.ɮɽ.ʁ. ˋˍˇ 
ˋ˔ʶʵʽʰˋ˃ˈ ˁ ʰʽ ˍʹ ʵʽʰ˔ʶʾˊʽˋʹ ˍ˖˄ ˉˊˇʿˈ˄ˍ˖˄Φ  

● ɿʰ ʶʾ˄ʰʽ ˋʶ ʻʷˋʹ ˄ʰ ˋˎˋ˔ʶˍʾʸˇˎ˄ ˋˍˇʽ˔ʶʾʰ ˍʹˌ ɼΦɮɽΦʁΦ ˃ʶ ˍʹ 
ʵʽʰ˔ʶʾˊʽˋʹ ˁʰʽ ˍʹ˄ ʰ˄ʱˉˍˎ˅ʹ ˉˊˇʿˈ˄ˍ˖˄Φ 

● ɿʰ ˃ʱʻˇˎ˄ ˄ʰ ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˍˇ ʶˊʴʰ˂ʶʾˇ Marketing 
Matrix ʺ ʱ˂˂ʰ ˋˎ˄ʰ˒ʺ ʶˊʴʰ˂ʶʾʰ ʴʽʰ ˋˎ˄ʶˊʴʰˍʽˁˇˏˌ ˁʰʽ ˃ʹ 
ˁʶˊʵˇˁʶ˄ˍˊʽˁˇˏˌ ˇˊʴʰ˄ʽˋ˃ˇˏˌΦ 

● ɿʰ ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˍˇ ʶˊʴʰ˂ʶʾˇ Marketing Matrix ʺ ʱ˂˂ʰ 
ˋˎ˄ʰ˒ʺ ʶˊʴʰ˂ʶʾʰ  ˃ʱˊˁʶˍʽ˄ʴˁ ʴʽʰ ˍˇ˄ ˋ˔ʶʵʽʰˋ˃ˈ ˁʰʽ ˍʹ˄ 
ʰ˄ʱˉˍˎ˅ʹ ˉˊˇʿˈ˄ˍ˖˄Φ 

● ɿʰ ˃ʱʻˇˎ˄ ˍʹ ʵʽʰʵʽˁʰˋʾʰ ʶ˒ʰˊ˃ˇʴʺˌ ˍʹˌ ˉˊˇˋʷʴʴʽˋʹˌ 
ɼΦɮɽΦʁΦ ˋʶ ˉˊˇʿˈ˄ˍʰ ˁʰʽ ˎˉʹˊʶˋʾʶˌΦ 



 

 

6 

● ɿʰ ʵʹ˃ʽˇˎˊʴˇˏ˄ ˃ˇ˄ˍʷ˂ʰ ˉˊˇʿˈ˄ˍ˖˄κˎˉʹˊʶˋʽ˗˄ ˉˇˎ 
ʲʰˋʾʸˇ˄ˍʰʽ ˋˍˇ Marketing Matrix ʺ ˋʶ ʱ˂˂ʰ ˋˎ˄ʰ˒ʺ 
ʶˊʴʰ˂ʶʾʰ  ˃ʱˊˁʶˍʽ˄ʴˁΦ 

● ɿʰ ʰˋ˔ˇ˂ˇˏ˄ˍʰʽ ˃ʶ ˉˊˇˋʶʴʴʾˋʶʽˌ ˉˇˎ ˋˍˇ˔ʶˏˇˎ˄ ˋˍʹ 
ʲʽ˖ˋʽ˃ˈˍʹˍʰΣ ˁʰˍʱ ˍʹ ʵʽʰʵʽˁʰˋʾʰ ˃ʱˊˁʶˍʽ˄ʴˁ ˉˊˇʿˈ˄ˍ˖˄Φ 

● ɿʰ ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˍˇ Marketing Matrix ˖ˌ ʶˊʴʰ˂ʶʾˇ 
ʶ˂ ʷʴ˔ˇˎ ˍʹˌ ɼΦɮɽΦʁΦ ʴʽʰ ˍʹ˄ ʰ˄ʱˉˍˎ˅ʹ ˍ˖˄ ˉˊˇʿˈ˄ˍ˖˄Φ 

● ɿʰ ˉˊˇˋʵʽˇˊʾʸˇˎ˄ ˍˇ˄ ˁˇʽ˄˖˄ʽˁˈΣ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁˈΣ 
ˇʽˁˇ˄ˇ˃ʽˁˈ ʰ˄ˍʾˁˍˎˉˇ ˋˍʹ ʵʽʰʵʽˁʰˋʾʰ ʵʽʰ˔ʶʾˊʽˋʹˌ 
ˉˊˇʿˈ˄ˍ˖˄Φ 

● ɿʰ ˉˊˇˋʵʽˇˊʾʸˇˎ˄ ˍˇ ˁˇʽ˄˖˄ʽˁˈΣ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁˈ ˁʰʽ 
ˇʽˁˇ˄ˇ˃ʽˁˈ ʰˉˇˍˏˉ˖˃ʰ ˋʶ ˋˎ˄ʶˍʰʽˊʽˋ˃ˇˏˌ ˁʰʽ ˋʶ ʱ˂˂ˇˎˌ 
˒ˇˊʶʾˌ ˍʹˌ ɼΦɮɽΦʁΦ   

● ɿʰ ʰ˅ʽˇ˂ˇʴˇˏ˄ ˍʽˌ ʶ˅˖ˍʶˊʽˁˈˍʹˍʶˌ ˍ˖˄ ʶˉʽ˔ʶʽˊʺˋʶ˖˄ ˁʰˍʱ 
ˍ ́ɻ ʽʰʵʽˁʰˋʾʰ ɻ ʽʰ˔ʶʾˊʽˋʹˌ ˉˊˇʿˈ˄ˍ˖˄Φ 

 

ɮ˂˂ʰʴʺ ˋˍʱˋʹˌ ● ɿʰ ʰ˃˒ʽˋʲʹˍˇˏ˄ ˍˇ ˈˍʽ ˇʽ ʵʽʰʵʽˁʰˋʾʶˌ ɾʱˊˁʶˍʽ˄ʴˁ ʶʾ˄ʰʽ 
˃ˈ˄ˇ ʴʽʰ ˁʶˊʵˇˋˁˇˉʽˁʷˌ ʶˉʽ˔ʶʽˊʺˋʶʽˌΦ 

● ɿʰ ʶˉʶˊ˖ˍˇˏ˄ ˍʽˌ ʰʵʽʰ˃˒ʽˋʲʺˍʹˍʶˌ ʶ˅˖ˍʶˊʽˁˈˍʹˍʶˌ ˉˇˎ 
ˉʰˊʱʴˇ˄ˍʰʽ ʰˉˈ ˁʱʻʶ ˇʽˁˇ˄ˇ˃ʽˁʺ ʵˊʰˋˍʹˊʽˈˍʹˍʰΦ 

● ɿʰ ʶ˄ʻʰˊˊˏ˄ˇˎ˄ ˍʹ ˔ˊʺˋʹ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁ˗˄ ʶˊʴʰ˂ʶʾ˖˄ ʴʽʰ 
˄ʰ ʶ˄ʽˋ˔ˏˋˇˎ˄ ˍʽˌ ˉˊʰˁˍʽˁʷˌ ɼΦɮɽΦʁΦ  

● ɿʰ ˉˊˇˍʶʾ˄ˇˎ˄ ˋˎ˄ʵʷˋʶʽˌ ʰ˄ʱ˃ʶˋʰ ˋʶ ʵʽʰ˒ˇˊʶˍʽˁʷˌ 
ʷ˄˄ˇʽʶˌ ˈˉ˖ˌ ʹ ʲʽ˖ˋʽ˃ˈˍʹˍʰ ˁʰʽ ʹ ˁˇʽ˄˖˄ʽˁʺ ʰ˂˂ʹ˂ʷʴʴˎʰ 
ˇʽˁˇ˄ˇ˃ʾʰΦ 

● ɿʰ ˋˁʶ˒ˍˇˏ˄ ˍʽˌ ʰˉʰʽˍʺˋʶʽˌ ˉʰˊʰʴ˖ʴʺˌ ˋʶ ʷ˄ʰ ˉ˂ʰʾˋʽˇ 
ɼΦɮɽΦʁΦ 

● ɿʰ ˉˊˇ˖ʻˇˏ˄ ˍˇ ˃ˇ˄ˍʷ˂ˇ ˍʹˌ ɼΦɮɽΦʁΦ ˖ˌ ˃ʽʰ ˉʽˇ ʲʽ˗ˋʽ˃ʹ 
ʶˉʽ˂ˇʴʺ ʴʽʰ ˍʹ˄ ˇʽˁˇ˄ˇ˃ʾʰΣ ʴʽʰ ˍˇˎˌ ʰ˄ʻˊ˗ˉˇˎˌ ˁʰʽ ʴʽʰ ˍˇ˄ 
ˉ˂ʰ˄ʺˍʹΦ 

● ɿʰ ʁ˄ ʻʰˊˊˏ˄ˇˎ˄ ˍʶ˔˄ʽˁʷˌ ʵʽʰ˔ʶʾˊʽˋʹˌ ˉˇˎ ˋ˔ʶˍʾʸˇ˄ˍʰʽ ˃ʶ 
ˍˇ˄ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁˈ ˁˈˋ˃ˇΣ ˖ˌ ˉ˂ʶˇ˄ʷˁˍʹ˃ʰ ʴʽʰ ˍʹ 
ʲʽ˖ˋʽ˃ˈˍʹˍʰ ˍʹˌ ʵˊʰˋˍʹˊʽˈˍʹˍʰˌ ɼΦɮɽΦʁΦ ˃ʶ ˋˍˈ˔ˇ ˄ʰ 
ʵʶʾ˅ˇˎ˄ ˈˍʽ ˇʽ ʶˉʽ˔ʶʽˊʺˋʶʽˌ ˃ʶ Ψ̀ˁˇˉˈΩ ʷ˔ˇˎ˄ ˁˇʽ˄˖˄ʽˁˈ 
ˋˁˇˉˈΦ 

 

ɹˁʰ˄ˈˍʹˍʶˌ ● ɮˉˇˍˏˉ˖ˋʹ ˍ˖˄ ˋˍˇʽ˔ʶʾ˖˄ ˍʹˌ ɼΦɮɽΦʁΦ ˋˍʹ ʵʽʰ˔ʶʾˊʽˋʹ 
ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ˋˍʽˌ ʵʽʰʵʽˁʰˋʾʶˌ ʰ˄ʱˉˍˎ˅ʹˌΦ 
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● ʋˊʺˋʹ ˍˇˎ Marketing Matrix ʺ ʱ˂˂˖˄ ʶˊʴʰ˂ʶʾ˖˄ ʴʽʰ 
ˉˊˇʿˈ˄ˍʰκˎˉʹˊʶˋʾʶˌ ˋˍˇ ˉ˂ʰʾˋʽˇ ˍʹˌ ɼΦɮɽΦʁΦ 

● ɳˉʰ˒ʺ ˃ʶ ˉˊˇˋʶʴʴʾˋʶʽˌ ʲʽ˖ˋʽ˃ˈˍʹˍʰˌ ˋˍʹ ɾʷʻˇʵˇ 
ɾʱˊˁʶˍʽ˄ʴˁ ʃˊˇʿˈ˄ˍ˖˄Φ 

● ʅ˔ʶʵʽʰˋ˃ˈˌ ʵʽʰʵʽˁʰˋʽ˗˄ ˃ʱˊˁʶˍʽ˄ʴˁ ʴʽʰ ʰʴˊˇˍʽˁʱ 
ˉˊˇʿˈ˄ˍʰκɲʾˁʰʽˇ ʶ˃ˉˈˊʽˇΦ 

● ɴ˄ˍʰ˅ʹ ˈ˂˖˄ ˍ˖˄ ʶ˃ˉ˂ʶˁˈ˃ʶ˄˖˄ ˖ˌ ˋˎ˄ʶˊʴʰˍ˗˄ ˃ʶ ˋˍˈ˔ˇ 
ˍʹ˄ ʰˉˈ ˁˇʽ˄ˇˏ ʵʹ˃ʽˇˎˊʴʾʰ ˁˇʽ˄˖˄ʽˁˇˏ ʰ˄ˍʽˁˍˏˉˇˎΦ  

● ʋˊʺˋʹ ˍˇˎ Marketing Matrix ˖ ̩ʷ˄ʰ ʶˊʴʰ˂ʶʾˇ ˁˇʽ˄˖˄ʽˁˇˏ 
ʰ˄ˍʾˁˍˎˉˇˎ ˉˇˎ ˃ʶˍˊʱʶʽ ˍʽˌ ʶ˅˖ˍʶˊʽˁˈˍʹˍʶˌΦ 

 

ɼˏˊʽˇ ʃʶˊʽʶ˔ˈ˃ʶ˄ˇ 1. ɳʽˋʰʴ˖ʴʺ ˋˍˇ ˃ʱˊˁʶˍʽ˄ʴˁ 

1.1. ʁˊʽˋ˃ˇʾ ̱ ˇˎ ɾʱˊˁʶˍʽ˄ʴˁ ˁ ʰʽ ʅˍˊʰˍʹʴʽˁʺ ɾʱˊˁʶˍʽ˄ʴˁ 

1.2. ʆʶ˔˄ʽˁʷˌ ɾʱˊˁʶˍʽ˄ʴˁ, ˃ ʶʾʴ˃ʰ ɾʱˊˁʶˍʽ˄ʴˁ 

1.3. ʆ ̌˃ ʶʾʴ˃ʰ ɾʱˊˁʶˍʽ˄ʴˁ ̀ ˍʰ ̄ ˂ʰʾˋʽʰ ̱ ʹˌ ɼˇʽ˄˖˄ʽˁʺˌ 

ɮ˂˂ʹ˂ʷʴʴˎʰˌ ʁʽˁˇ˄ˇ˃ʾʰˌ 

1.4. ʅˎ˄ʶˊʴʰˋʾʶˌ ˁʰʽ ʅˎ˃˃ʶˍʷ˔ˇ˄ˍʶˌ ˋˍʽˌ ʵʽʰʵʽˁʰˋʾʶˌ 

ɾʱˊˁʶˍʽ˄ʴˁ ɼΦɮɽΦʁΦ 

1.5. ɶ ʁ ˉʽˊˊˇʺ ̱ ʹˌ ɼ.ɮɽ.ʁ. ̀ ˍʽˌ ̋ ʵʹ ˎ ˉʱˊ˔ˇˎˋʶˌ ˃ʶʻˈʵˇˎˌ 

ˁʰʽ ʁ ˊʴʰ˂ʶʾʰ ʰʴˇˊʱˌ 

2. ʅ˔ʶʵʽʰˋ˃ˈˌ ̄ ˊˇʿˈ˄ˍ˖˄/ˎˉʹˊʶˋʽ˗˄: h ˉˈ ˍʹ˄ ʽʵʷʰ ˋˍʹ˄ 

ʰʴˇˊʱ 

2.1. ɲʽʰ˔˖ˊʽˋ˃ˈˌ ˍ˖˄ ʶ˄˄ˇʽ˗˄ ˍʹˌ ʵʽʰ˔ʶʾˊʽˋʹˌ ̄ ˊˇʿˈ˄ˍ˖˄Σ ˍʹˌ 

ʰ˄ʱˉˍˎ˅ʹˌ ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ˍˇˎ ˃ʱˊˁʶˍʽ˄ʴˁ ˉˊˇʿˈ˄ˍ˖˄ 

2.2. ɲʽʰ˔ʶʾˊʽˋʹ ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ʵʽʰʵʽˁʰˋʾʰ ʅ˔ʶʵʽʰˋ˃ˇˏ 

2.3. ʃʰˊˇˎˋʾʰˋʹ ˍ˖˄ ʅˍˊʰˍʹʴʽˁ˗˄ ˋˍˇ ɾʱˊˁʶˍʽ˄ʴˁ 

2.4. ɾʷʻˇʵˇʽ ɼΦɮɽΦʁΦ ˁʰʽ ˋ˔ʶʵʽʰˋ˃ˇˏ ˉˊˇʿˈ˄ˍ˖˄κˎˉʹˊʶˋʽ˗˄  

2.5. ɼʰ˃ʲʱˌ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁˇˏ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁˇˏ ˋ˔ʶʵʾˇˎΣ 

ˁʰ˃ʲʱˌ ʲʽ˖ˋʽ˃ˈˍʹˍʰˌ 

3. ɳʽˋʰʴ˖ʴʺ ̀ ˍʹ˄ ̫ ˄˄ˇʽʰ ̱ ʹˌ ̡ ʽ˖ˋʽ˃ˈˍʹˍʰˌ ̀ ˍˇ ˃ ʱˊˁʶˍʽ˄ʴˁ 

3.1. ʁʽ ʲʰˋʽˁʷˌ ʰˊ˔ʷˌ ˍʹˌ ɰʽ˖ˋʽ˃ˈˍʹˍʰˌ ˋˎ˄ʰ˄ˍˇˏ˄ ˍʽˌ ʷ˄˄ˇʽʶˌ 

ˍʹˌ ɼΦɮɽΦʁΦ 

3.2. ɳ˅˖ˍʶˊʽˁˈˍʹˍʶˌ: ʁˊʽˋ˃ˇʾΣ ʶˁˍʾ˃ʹˋʹΣ ˃ʶˍˊʺˋʶʽˌ  

3.3. ɼˇʽ˄˖˄ʽˁˈˌ, ̄ ʶˊʽʲʰ˂˂ˇ˄ˍʽˁˈˌ, ̌ ʽˁˇ˄ˇ˃ʽˁˈˌ ʰ˄ˍʾˁˍˎˉˇˌ 

3.4. Sustainable Marketing Matrix 

4. ɳˉʽ˔ʶʽˊʺˋʶʽˌ ˁˇʽ˄˖˄ʽˁˇˏ ˋˁˇˉˇˏ 

4.1. ɶ h ˄ʱʴˁʹ ɹ ʽʰ ʁ ˉʽ˔ʶʽˊʺˋʶʽˌ ˁˇʽ˄˖˄ʽˁˇˏ ˋˁˇˉˇˏ 

4.2. ɼˇʽ˄˖˄ʽˁˈˌ ɮ˄ˍʾˁˍˎˉˇˌ ς ɳˍʰʽˊʽˁʺ ɼˇʽ˄˖˄ʽˁʺ ɳˎʻˏ˄ʹ 

4.3. ʆˇ ˃ʷ˂˂ˇ˄ ˍʹˌ ʶˊʴʰˋʾʰˌ ˁʰʽ ˉˊˇˁ˂ʺˋʶʽˌ  
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4.4. ʃʶˊʽʲʰ˂˂ˇ˄ˍʽˁʷˌ ̄ ˊˇˁ˂ʺˋʶʽˌ ˁ ʰʽ ˁ ˇʽ˄˖˄ʽˁʺ ˁʰʽ˄ˇˍˇ˃ʾʰ  

 

ɾʷʻˇʵˇʽκʆʶ˔˄ʽˁʷˌκʅˎ˃ʲˇˎ˂ʷˌ 
ʴʽʰ ɳˁˉʰʽʵʶˎˍʽˁˇˏˌ 

ʁʽ ˋˎ˃˃ʶˍˇ˔ʽˁʷˌ ʶˁˉʰʽʵʶˎˍʽˁʷˌ ʵʽʰʵʽˁʰˋʾʶˌ ʶʾ˄ʰʽ ˁʰʻˇˊʽˋˍʽˁʷˌ ʴʽʰ 
ˍʹ˄ ʶ˄ʶˊʴʺ ʶ˃ˉ˂ˇˁʺ ˍ˖˄ ˋˎ˃˃ʶˍʶ˔ˈ˄ˍ˖˄ ˁʰʽ ˍʹ˄ ʶ˄ʾˋ˔ˎˋʹ ˍʹˌ 
˃ʰʻʹˋʽʰˁʺˌ ʵʽʰʵʽˁʰˋʾʰˌΦ ɶ ʰ˄ʱʵʶʽ˅ʹ ˍʹˌ ˉˊʰˁˍʽˁʺˌ ˉ˂ʶˎˊʱˌ ˍʹˌ 
ɼ.ɮɽΦʁ. ˃ʶ ˍʹ ˔ˊʺˋʹ ˉʰˊʰʵʶʽʴ˃ʱˍ˖˄ ˁʰ˂˗˄ ˉˊʰˁˍʽˁ˗˄Σ ˍʹ˄ 
ˉʰˊˇˎˋʾʰ ˁʰ˂ʶˋ˃ʷ˄˖˄ ̋  ˍʹ ʵʽʶ˅ʰʴ˖ʴʺ ʶˉʽˍˈˉʽ˖˄ ʶˉʽˋˁʷ˕ʶ˖˄ ʶʾ˄ʰʽ 
ʷ˄ʰ ʶ˅ʾˋˇˎ ˋʹ˃ʰ˄ˍʽˁˈ ˃ʷˊˇˌ ˍʹˌ ʵʽʰʵʽˁʰˋʾʰˌΦ 

ɳ˃ˉ˂ˇˁʺ ˋˎ˃˃ʶˍʶ˔ˈ˄ˍ˖˄: 

¶ ɳ˃ˉ˂ˇˁʺ ˋˎ˃˃ʶˍʶ˔ˈ˄ˍ˖˄ ˁʱ˄ˇ˄ˍʰˌ ˔ˊʺˋʹ ˍʹˌ ʶ˃ˉʶʽˊʾʰˌ 

ˍˇˎˌ ˋˍʹ˄ ɼΦɮɽΦʁ 

¶ ɮ˄ˍʰ˂˂ʰʴʺ ʶ˃ˉʶʽˊʽ˗˄ ˍ˖˄ ˋˎ˃˃ʶˍʶ˔ˈ˄ˍ˖˄ ˋʶ ɼΦɮɽΦʁΦ ˁʰʽ 
ˋˎ˄ʶˍʰʽˊʽˋ˃ˇˏˌΦ 

¶ ʅˎ˂˂ˇʴʺ ʶ˃ˉʶʽˊʽ˗˄ ˃ʷˋ˖ ˍʹˌ ˔ˊʺˋʹˌ ˋʹ˃ʶʽ˖˃ʱˍ˖˄ όpost-
itύ ˉˇˎ ˃ˉˇˊˇˏ˄ ˄ʰ ˍʰ˅ʽ˄ˇ˃ʹʻˇˏ˄ ˋʶ ˉʶʵʾʰ ˁʰʽκʺ ˍˏˉˇˎˌ 
ˉˊ˖ˍˇʲˇˎ˂ʽ˗˄ ɼΦɮɽΦʁΦ ˁʰʽ ˄ʰ ʰ˅ʽˇ˂ˇʴʹʻˇˏ˄ ˋˎ˄ˇ˂ʽˁʱΦ 

ʁ˃ʰʵʽˁʺ ʁ ˊʴʰˋʾʰ ˁ ʰʽ ̄ ˊˈˍʸʶˁˍ 

ɲʽʰ˔˖ˊʽˋ˃ˈˌ ˍ˖˄ ˋˎ˃˃ʶˍʶ˔ˈ˄ˍ˖˄ ˋʶ ˇ˃ʱʵʶˌ ˇʽ ˇˉˇʾʶˌ ʻʰ 
ʶˊʴʰˋˍˇˏ˄ ˉʱ˄˖ ˋˍˇ ʵʽˁˈ ˍˇˎˌ project ˉˇˎ ʻʰ ʲʰˋʾʸʶˍʰʽ ˋʶ ʰ˅ʾʶˌ 
ˍʹˌ ɼΦɮɽΦʁΦ ς ˁʱʻʶ ˇ˃ʱʵʰ ʻʰ ʶˉʽ˂ʷ˅ʶʽ ˃ʾʰ ʽʵʷʰ ʴʽʰ ˍˇ ˉˊˈˍʸʶˁˍ ˍʹˌ 
ʲʱˋʶʽ ˍˇˎ ˇˊʱ˃ʰˍˈˌ ˍˇˎˌ ˁʰʽ ̱ ʹˌ ʶ˃ˉʶʽˊʾʰˌ ˍˇˎˌ ˋˍʹ˄ ɼΦɮɽΦʁΦ 

ɳˉʽˁʶ˄ˍˊ˖ʻʶʾˍʶ ̀  ʁʁ ˄ʶˊʴʹˍʽˁʷˌ ˃ ʶʻˈʵˇˎˌ ʶˁ˃ʱʻʹˋʹˌ: 

ʁʽ ʶ˄ʶˊʴʹˍʽˁʷˌ ˃ʷʻˇʵˇʽ ˋˎ˄ʶˉʱʴˇ˄ˍʰʽ ʵʷˋ˃ʶˎˋʹ ɹʽʰ ˋˎ˃˃ʶˍˇ˔ʺ 
ˍˈˋˇ ʰˉˈ ˍ̌ ˎˌ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎˌ ˈˋˇ ˁʰʽ ʰˉˈ ˍ̌ ˎˌ ʶˁˉʰʽʵʶˎˍʷ.̩ 
ɮˎˍʱ ʶʾ˄ʰʽ ˃ʶˊʽˁʱ ˉʰˊʰʵʶʾʴ˃ʰˍʰ: 

¶ ˇ˃ʰʵʽˁʺ ʶˊʴʰˋʾʰκʰˋˁʺˋʶʽˌΣ 

¶ ˇ˃ʰʵʽˁʷˌ ˋˎʸʹˍʺˋʶʽˌκ˃ʷʻˇʵˇˌ ˔ʽˇ˄ˇˋˍʽʲʱʵʰˌ/ʶˉʾ˂ˎˋʹ 

ˉˊˇʲ˂ʹ˃ʱˍ˖˄Σ 

¶ ʰ˄ʱ˂ˎˋʹ ˉˊʰˁˍʽˁ˗˄ ˉʰˊʰʵʶʽʴ˃ʱˍ˖˄/ ˃ ʶ˂ʷˍʶˌ ̄ ʶˊʾˉˍ˖ˋʹˌ, 

¶ ˉʰˊˇˎˋʽʱˋʶʽˌ ʰˉˈ ˁʰ˂ʶˋ˃ʷ˄ˇˎˌκʶˉʽˋˁʷˉˍʶˌΣ 

¶ ʶˉʽˋˁʷ˕ʶʽˌ ˉʶʵʾˇˎ. 

ʁ ̔ʁ ˄ʶˊʴʹˍʽˁʷˌ ˃ ʷʻˇʵˇʽ ʁ ʾ˄ʰʽ ̀ ʹ˃ʰ˄ˍʽˁʷˌ ̀ ˍʹ˄ ˉˊˇ˗ʻʹˋʹ:  

¶ ˍʹˌ ʶ˄ʾˋ˔ˎˋʹˌ ˍʹˌ ʵʽʱʵˊʰˋʹˌ/ˋˎ˃˃ʶˍˇ˔ʺˌ ˃ʷˋʰ ˋˍʹ˄ 

ˇ˃ʱʵʰΣ 

¶ ˍʹˌ ʰˉˇˍʶ˂ʶˋ˃ʰˍʽˁʺˌ ˋˏ˄ʵʶˋʹˌ ˍʹˌ ʻʶ˖ˊʾʰˌ ˃ ʁˍʹ˄ ˉˊʱ˅ʹ 

ˁʰʽ ̱ ˖˄ ʽʵʶ˗˄ ˃ʶ ˉˊʰʴ˃ʰˍʽˁʱ ˉʰˊʰʵʶʾʴ˃ʰˍʰΣ 

¶ ˍʹˌ ˁʰˍʰ˄ˈʹˋʹˌ ˍ˖˄ ˉʶˊʽʶ˔ˇ˃ʷ˄˖˄ ʰˉˈ ˍˇˎˌ 

ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎˌΣ 
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¶ ˍ˖˄ ˁʽ˄ʺˍˊ˖˄ ˍ˖˄ ʶˁˉʰʽʵʶˎˇ˃ʷ˄˖˄. 

ɼʰˍʱ ˍʹ˄ ʶˁˉʰʾʵʶˎˋʹ, ˉˊˇˋˉʰʻʺˋˍʶ ˄ʰ ʶ˅ʰˋ˒ʰ˂ʾˋʶˍʶ ʰˊˁʶˍˈ 
˔ˊˈ˄ˇ ʴʽʰ ˄ʰ  ˋˎʸ̱́ ʺˋʶˍʶ, ʴʽʰ ˄ʰ ʵʽʰʲʱˋʶˍʶ ˃ʰˁˊˇˋˁʶ˂ʺ ˁʶʾ˃ʶ˄ʰ, 
ʴʽʰ ˄ʰ ʰˁˇˏˋʶˍʶ ʶ̄ ʶ˅ʹʴʹ˃ʰˍʽˁʷˌ ʶʽˋʹʴʺˋʶʽˌ ˁʰʽ ʴʽʰ ˇˉˇʽʰʵʺˉˇˍʶ 
ʱ˂˂ʹ ˃ˇˊ˒ʺ ʰ˂˂ʹ˂ʶˉʾʵˊʰˋʹˌ ˃ʶˍʰ˅ˏ ʶˁˉʰʽʵʶˎˇ˃ʷ˄˖˄ κ 
ʶˁˉʰʽʵʶˎˍ˗˄Φ 

ʆʶ˔˄ʽˁʺ ɹ ʽʰ ˁ ʰ˂ˏˍʶˊʹ ˁ ʰˍʰ˄ˈʹˋʹ: 

ɴ˄ʰ ʶˊ˖ˍʹ˃ʰˍˇ˂ˈʴʽˇ ˉˇ˂˂ʰˉ˂˗˄ ʰˉʰ˄ˍʺˋʶ˖˄ (1 ˋ˖ˋˍʺ κ м 
ʶ˃˒ʰ˄˗ˌ ˂ʱʻˇˌ κ м ˉʽʻʰ˄ʺ ʰ˂˂ʱ ˂ʱʻˇˌ) ̒ ʰ ˃ˉˇˊˇˏˋʶ ˄ʰ ˃ˇʽˊʰˋˍʶʾ 
ˋ̱ ˇˎˌ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎˌ ˉˊˇˁʶʽ˃ʷ˄ˇˎ ˄ʰ ʰ˅ʽˇ˂ˇʴʹʻʶʾ ˍˇ ʶˉʾˉʶʵˈ 
ˍˇˎˌΦ ɮˎˍˈ ˃ˉˇˊʶʾ ˄ʰ ʴʾ˄ʶʽ ̱ ˈˋˇ ̄ ˊʽ˄ ˈˋˇ ˁʰʽ ˃ʶˍʱ ˍʹ˄ ʶˁˉʰʾʵʶˎˋʹ 
ˉˊˇˁʶʽ˃ʷ˄ˇˎ ˄ʰ h ˄ʰʵʶʽ˔ʻʶʾ ʹ ˉˊˈˇʵˇˌΦ 

ʃˊˇˍʶʾ˄ˇˎ˃ʶ ˍ ̌ kahoot.com ˖ ̩ ʷ˄ʰ ˔ˊʺˋʽ˃ˇ ʶˊʴʰ˂ʶʾˇ ʴʽʰ ˄ h
˒ˍʽʱ˅ʶˍʶ ˁ ˇˎʾʸ ˁ ʰʽ ˄  h˃ˇʽˊʰˋˍʶʾˍʶ ˍ hʰˉˇˍʶ˂ʷˋ˃ʰˍʰ ˃  ʁˍʹ˄ ̱ ʱ˅ʹ.  

 

ʃʰˊʰʵʶʾʴ˃ʰˍʰ ς ɾʶ˂ʷˍʶˌ 
ˉʶˊʾˉˍ˖ˋʹˌ ς ɮˋˁʺˋʶʽˌ  

ɯˋˁʹˋʹ м: ɮ˄ʱˉˍˎ˅ʹ ˉˊˇʿˈ˄ˍ˖˄  

ɮˎˍʺ ʹ ʱˋˁʹˋʹ ʵˇˁʽ˃ʱʸʶʽ ˍʹ˄ ʽˁʰ˄ˈˍʹˍʰ ʰ˄ʾ˔˄ʶˎˋʹˌ ˍ̟  ˄
ʽʵʽʰʽˍʶˊˇˍʺˍ˖˄ ˁʱʻʶ ˊˈ˂ˇΦˎ ʁʽ ʶˁˉʰʽʵʶˎˍʷˌ ʵʾ˄ˇˎ˄ ˋˍˇˎˌ 
ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇˎˌ ʷ˄ʰ ˄ʷˇ ˋˍˇʽ˔ʶʾˇ ˉˇˎ ˉˊʷˉʶʽ ˄ʰ ʰ˄ʰˉˍˎ˔ʻʶʾ 
όʵʹ˂ʰʵʺ ˋ˔ʶʵʽʱˋˍʶ ʷ˄ʰ ˉˊˇʿˈ˄κˎˉʹˊʶˋʾʰύΦ ʋˊʶʽʱʸʶˍʰʽ ʷ˄ʰ ʴʶ˄ʽˁˈ 
ˉ˂ʰʾˋʽˇ ˍˇˎ ˉˊˇʿˈ˄ˍˇˌκʰʴˇˊʱˌΦ ɮ˄ʰ˒ʷˊʶˍʶ ˍˎ˔ʰʾʰ ʵʽʱ˒ˇˊʶˌ 
ʵˊʰˋˍʹˊʽˈˍʹˍʶˌΣ ʶˊʴʰˋʾʶˌΣ ˉˊˇʲ˂ʺ˃ʰˍʰ ˉˇˎ ˉˊʷˉʶʽ ˄ʰ ˂ˎʻˇˏ˄Σ 
ˉˍˎ˔ʷˌ ˉˇˎ ˉˊʷˉʶʽ ˄ʰ ˂ʹ˒ʻˇˏ˄ ˎˉˈ˕ʹ. ό˃ˉˇˊˇˏ˄ ʶʾˍʶ ˄ʰ 
ʰ˄ʰ˃ʽ˔ʻˇˏ˄ ˋʶ ʷ˄ʰ ˁʶʾ˃ʶ˄ˇ ʺ ˄ʰ ˔˖ˊʽˋˍˇˏ˄ ˋʶ ʵʽʰ˒ˇˊʶˍʽˁʱ 
ˁˇ˃˃ʱˍʽʰ ˔ʰˊˍʽˇˏΣ ˈˉ˖ˌ ˉˊˇˍʽ˃ʱˍ)ʁ 

ʁʽ ʶˊʴʰˋʾʶˌ ʻʰ ˉˊʷˉʶʽ ˄ʰ ˁʰ˂ˏˉˍˇˎ˄ ˇ˂ˈˁ˂ʹˊˇ ˍˇ˄ ˁˏˁ˂ˇ ʸ˖ʺˌ ʶ˄ˈˌ 
ˉˊˇʿˈ˄ˍˇˌΦ ʁʽ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇʽ ˁʰ˂ˇˏ˄ˍʰʽ ˄ʰ ʰ˄ʰʻʷˋˇˎ˄ ˍʰ 
ˁʰʻʺˁˇ˄ˍʰ ˋˍˇˎˌ ʵʽʱ˒ˇˊˇˎˌ ˊˈ˂ˇˎˌ ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ˄ʰ ˍʰ 
ˍˇˉˇʻʶˍʺˋˇˎ˄ ˋˍʹ ˋ˖ˋˍʺ ˋʶʽˊʱΦ 

ɯˋˁʹˋʹ 2: ɮ˄ʱʴˁʹ ʴʽʰ ɾʱˊˁʶˍʽ˄ʴˁ 

ʋ˖ˊʾˋˍʶ ̱ ʹ˄ ̱ ʱ˅ʹ ˋʶ н ˇ˃ʱʵʶˌΥ 

A. ʇˉʷˊ˃ʰ˔ˇʽ ˍʹˌ ˋʹ˃ʰˋʾʰˌ ˍ˖˄ ˍʶ˔˄ʽˁ˗˄κˊˈ˂˖˄ ˃ʱˊˁʶˍʽ˄ʴˁ ˋˍʹ˄ 
ɼΦɮɽΦʁΦ ˁʰʽ  

B. ɮˎˍˇʾ ˉˇˎ ˍʽˌ ˔ʰˊʰˁˍʹˊʾʸˇˎ˄ ˖ ̩ˉʶˊʽˍˍʷˌ, ʰˁˊʽʲʷˌ, ̝ ˊˇ˄ˇʲˈˊʶˌ, 
ˉˇ˂ˏ ʶˉʽ˔ʶʽˊʹˋʽʰˁʱ ˋˍˇ˔ʶˎ˃ʷ˄ʶˌ ˁ˂ˉΦ 

ɼʱʻʶ ˇ˃ʱʵʰ ʻʰ ˉˊʷˉʶʽ ˄ʰ ˎˉʶˊʰˋˉʽˋˍʶʾ ˍʹ˄ ʶˉʽ˂ˇʴʺ ˍʹˌ ˁʰʽ ˄ʰ 
ˁʱ˄ʶʽ ˃ʽʰ ˋˏ˄ˍˇ˃ʹ ˉʰˊˇˎˋʾʰˋʹ ˍ˖˄ ʶˉʽ˔ʶʽˊʹ˃ʱˍ˖˄ ˍʹ̩ Φ ʅʶ 
ˉʶˊʾˉˍ˖ˋʹ ˉˇˎ ˎˉʱˊ˅ʶʽ ˃ʶ˃ˇ˄˖˃ʷ˄ˇ ̩˃ʰʻʹˍʺ ̩ʺκˁʰʽ ˉˇ˂ˏ ˃ʽˁˊʷ ̩
ˇ˃ʱʵʁ̩Σ ˃ˉˇˊˇˏ˄ ˄ʰ ˋˎ˄ʶˊʴʰˋˍˇˏ˄ ˁʰʽ ˄ʰ ʰˉʰˊʽʻ˃ʺˋˇˎ˄ ˍʰ ˎˉʷˊ 
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ˁʰʽ ˍʰ ˁʰˍʱ ˔ˊʹˋʽ˃ˇˉˇʽ˗˄ˍʰˌ ˍʶ˔˄ʽˁʷˌ κ ˊˈ˂ˇˎˌ ˃ʱˊˁʶˍʽ˄ʴˁ ˋˍʰ 
ˉ˂ʰʾˋʽʰ ˃ʽʰˌ ɻ ˊʰˋˍʹˊʽˈˍʹˍʰˌ ɼΦɮɽΦʁΦ 

ɯˋˁʹˋʹ 3: ɳˉʽʲʶʲʰʾ˖ˋʹ ˍ˖˄ ˋˎ˄ʶˊʴʰˋʽ˗˄ 

¶ ɼʱ˄ˍʶ ˃ʽʰ ˂ʾˋˍʰ ˃ʶ ˍʽˌ ˋˎ˄ʶˊʴʰˋʾʶˌ ˉˇˎ ʻʶ˖ˊʶʾˍʶ 

ʶ˄ʵʽʰ˒ʷˊˇˎˋʶˌΦ 

¶ ɮˉˇʵ˗ˋˍʶ ˃ʽʰ ˍʽ˃ʺ όʰˉˈ ˍˇ л ˖ˌ ˍˇ млύ ʹ ˇˉˇʾʰ ʻʰ 

ˉˊˇˋʵʽˇˊʾʸʶʽ ˍˇ ʲʰʻ˃ˈ ˋʹ˃ʰˋʾʰˌ ˍˇˎ ˍˏˉˇˎ ˋˎ˄ʶˊʴʰˋʾʰˌ 

ʴʽʰ ˍʹ ʵˊʰˋˍʹˊʽˈˍʹˍʱ ˋʰˌΦ 

¶ ɮˉˇʵ˗ˋˍʶ ˋʶ ˁʱʻʶ ˋˎ˄ʶˊʴʱˍʹ ˃ʽʰ ˍʽ˃ʺ ʰˉˈ л ʷ˖ˌ мл ˃ʶ 

ˁˊʽˍʺˊʽʰ ˍʹ ˋˎ˄ˇ˔ʺ ˍ˖˄ ʰ˅ʽ˗˄Σ ˍʰ ˇʽˁˇ˄ˇ˃ʽˁʱ ˁʰʽ ˍʹ˄ 

ˉˊʰʴ˃ʰˍʽˁʺ ʰ˅ʾʰΦ 

¶ ɲʹ˃ʽˇˎˊʴʺˋˍʶ ʷ˄ʰ bubble chart (ˈˉˇˎ ˇ ̔˒ˇˏˋˁʶˌ ʶʾ˄ʰʽ  ́

ˋʹ˃ʰˋʾʰ) ̄ ˊˇˋʵʽˇˊʾʸˇ˄ˍʰˌ ˍʰ п ˍʶˍʰˊˍʹ˃ˈˊʽʰ.  

¶ ɳˉʽ˂ʷ˅ˍʶ ˉˇʽʶˌ ˋˎ˄ʶˊʴʰˋʾʶˌ ʷ˔ˇˎ˄ ʻʶˍʽˁʱ ʰˉˇˍʶ˂ʷˋ˃ʰˍʰ 

ˁʰʽ ˉˇʽʶˌ ʶʾ˄ʰʽ ˉʽˇ ʶˉʽˋ˒ʰ˂ʶʾˌΣ ʷ˔ˇ˄ˍʰˌ ˁʰˍʱ ˄ˇˎ ˍˇˎˌ 

ˋˍˈ˔ˇˎˌ ˍʹˌ ɼΦɮɽΦʁΦ 

 

ɯˋˁʹˋʹ 4: ɶ ̔ ˋˍˇˊʾʰ ̱ ˇˎ ɻ ʾˁʰʽˇˎ ʁ ˃ˉˇˊʾˇˎ ̱ ʹ˂ʶ˒˗˄ˇˎ  

ʁ ̔ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇʽ ˉˊʷˉʶʽ ˄ hˁʰˍʰʴˊʱ˕ˇˎ˄ о ˎˉʷˊ ˁʰʽ о ˁʰˍʱ ˍˇˎ 
ˍˇˎ ʶˉʽˍˎ˔ʹ˃ʷ˄ˇˎ market- fit  ̱ ˇˎ ɲʾˁʰʽˇˎ ɼʽ˄ʹˍˇˏΦ 

ɼʰˍʱ ˍʹ˄ ʰ˄ʱ˂ˎˋʺ ˍˇˎˌ ʻʰ ˉˊʷˉʶʽ ˄ʰ ˂ʱʲˇˎ˄ ˎˉˈ˕ʹΥ 1. ʅˁˇˉˈˌ, 2. 
ʃˊˇˋˍʽʻʷ˃ʶ˄ʹ ʰ˅ʾʰ ˁʰʽ ˉˊˇʲ˂ʺ˃ʰˍʰ ˉˇˎ ˂ˏ˄ʶʽ, 3. ɮ˅ʾʶˌ ˉˇˎ ʵʶ˄ 
ˍʰʽˊʽʱʸˇˎ˄, 4. ʆʽ ʻʷ˂ˇˎ˄ ˇʽ ʱ˄ʻˊ˖ˉˇʽ ʰˉˈ ʷ˄ʰ ˍʹ˂ʷ˒˖˄ˇΤ 5. ɲʶʾˁˍʶˌ 
ʶˉʽˍˎ˔ʾʰˌ. 

ɯˋˁʹˋʹ 5: ɰˊʾˋˁˇ˄ˍʰˌ ɳ˅˖ˍʶˊʽˁˈˍʹˍʶˌ 

ʁ ̔ ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇʽ ˉˊʷˉʶʽ ˄ h ˁʰˍʰʴˊʱ˕ˇˎ˄ ʶ˅˖ˍʶˊʽˁˈˍʹˍʶˌ 
(ʻʶˍʽˁʷˌ ˁ ʰʽ h ˊ˄ʹˍʽˁʷˌ) ɹ ʽʰ ɻ ʽʰ˒ˇˊʶˍʽˁʷˌ ˃ ʶ˂ʷˍʶˌ ˉʶˊʾˉˍ˖ˋʹˌ  

ʃˊˇʿˈ˄/ˎˉʹˊʶˋʾʰ ɼ.ɮɽ.ʁ. - ʃʰˊʰʵʶʾʴ˃ʰˍʰ (4 ̌ ˃ʱʵʶˌ) 

)h ʇˉʹˊʶˋʾʰ: ɼˇʽ˄˖˄ʽˁʺ ʲˇʺʻʶʽʰ ʴʽʰ ʹ˂ʽˁʽ˖˃ʷ˄ˇˎˌ  
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)̡ ʇˉʹˊʶˋʾʰ: ɲʽʰ˃ˇʽˊʰˋ˃ˈˌ ʰˎˍˇˁʽ˄ʺˍˇˎ  

)ɹ ʃˊˇʿˈ˄: ɲʾˁʰʽˇ ʶ˃ˉˈˊʽˇ SRI (˃ˇ˄ˍʷ˂ˇ ˁʰ˂˂ʽʷˊʴʶʽʰˌ 
˔ʰ˃ʹ˂˗˄ ʶˉʽˉˍ˗ˋʶ˖˄) ́ ˎʸʽˇˏ ʰˉˈ ˍʹ˄ ɹ˄ʵʾʰ 

)ɻ ʃˊˇʿˈ˄Υ ɴ˄ʰ ˃ʽˁˊˈ ˕ˎʴʶʾˇ 

ɯˋˁʹˋʹ 6: ʅˍˊʰˍʹʴʽˁʺ ɰʽ˗ˋʽ˃ˇˎ ɾʱˊˁʶˍʽ˄ʴˁ 

ʁ˃ʰʵʽˁʺ ʱˋˁʹˋʹ: ʁ ̔ʶˁˉʰʽʵʶˎˈ˃ʶ˄ˇʽ ˃ˉˇˊˇˏ˄ ˄ hˋˎʸʹˍʺˋˇˎ˄ ˁʰʽ 
˄ h̀ ˎ˃ˉ˂ʹˊ˗ˋˇˎ˄ ̱  ̌Matrix ˃ ʶ ʴ˄˗˃ˇ˄ʰ ʷ˄ʰ ˋˎʴˁʶˁˊʽ˃ʷ˄ˇ ˉˊˇʿˈ˄ 
ˈˉ˖ˌ ˇ ˁʰ˒ʷˌΣ ʹ ʸʱ˔ʰˊʹΣ ˍˇ ˁʰˁʱˇΦ  

 

 

ʃʹʴʷˌ (ɯˊʻˊʰ, ʲʾ˄ˍʶˇ, 
ˉʰˊˇˎˋʽʱˋʶʽˌ) 

ɰʽʲ˂ʾʰ ˁʰʽ ɯˊʻˊʰ: 

¶ Strategic Marketing for Non-Profit Organizations, by Philip 

Kotler. 

¶ Social Marketing: Influencing Behaviors for Good, Kotler, P. 

and Lee N. R., (2011). 

¶ Sustainability Ethics and Sustainability Research, Chapter 

2: Meaning of Sustainability, Springer 2012, pages 9-15, 

C.U. Becker. 

¶ Product Roadmaps Relaunched: A Practical Guide to 

Prioritizing Opportunities, Aligning Teams, and Delivering 

Value to Customers and Stakeholders by C. Todd 

Lombardo, Bruce Mccarthy, Evan Ryan, Michael Connors.  

¶ The Product Book: How to Become a Great Product 

Manager, by Carlos Gonzalez de Villaumbrosia.  

¶ Strategic marketing sustainability: From a marketing mix to 

a marketing matrix, Pomering, ɯˊʻˊˇ. 

¶ Social Enterprises and Corporate Enterprises, by Chitvan 

Trivedi and Daniel Stokols, 2011. 
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¶ ɶ ʶˊʴʰˋʾʰ ˋˍˇ˔ʶˏʶʽ ˋ̱ʹ ʵʽʰ˔ʶʾˊʽˋʹ ˁ ʰʽ ˋ̱ ˇ ˃ʱˊˁʶˍʽ˄ʴˁ 

ˉˊˇˁʶʽ˃ʷ˄ˇˎ ˄ʰ ʶˉʽˍʶˎ˔ʻʶʾ ʵʽʰˊˁʺˌ κ ʲʽ˗ˋʽ˃ʹ ˉˊˈˇʵˇˌ ˋʶ 

ˈ˂ˇˎˌ ˍˇˎˌ ˍˇ˃ʶʾˌΦ ɶ ˃ʶʻˇʵˇ˂ˇʴʾʰ ˍʹˌ ˋˎˋˍʹ˃ʽˁʺˌ 

ˉˊˇˋʷʴʴʽˋʹˌ ˁʰʽ ʰ˄ʱ˂ˎˋʹˌ ʶ˒ʰˊ˃ˈʸʶˍʰʽ ˋˍˇ ʶˉʾˉʶʵˇ ˍ˖˄ 

˂ʶʽˍˇˎˊʴʽ˗˄ ˒ ˇˊʷ˖˄ κ ʶˍʰʽˊʶʾʰˌΥ 

https:// www.researchgate.net/publication/324812093_A_

Systemic_Characterization_of_Organizational_Marketing   

¶ A history of product design: A Brief History of Design 

Thinking: How Design Thinking Came to 'Be'. 

¶ ¢ƘŜ ǘƘǊŜŜ tǎ ŀǊŜ ǊŜŦŜǊǊŜŘ ǘƻ ǘƘŜ ά¢ǊƛǇƭŜ .ƻǘǘƻƳ [ƛƴŜέΣ ŀ 

term created in 1994 by John Elkington: 

https:// www.economist.com/news/2009/11/17/triple-

bottom-line   

¶ Sustainability definition 

https:// open.ems.psu.edu/node/1309  

¶ History, definition and alternative forms of social 

entrepreneurship: https:// empowering-

changemakers.eu/history-definition-and-alternative-

forms-of-social-entrepreneurship/    

¶ How Fairphone Beats Apple, Samsung And The Rest With 

The 'World's Most Sustainable' Phone, ɯˊʻˊˇ. 

¶ Sustainable Business Model Canvas: https:// www.case-

ka.eu/ index.html%3Fp=2174.html   

¶ Measuring the social impacts of products: https:// pre-

sustainability.com/articles/measuring-the-social-impact-

of-products-social-metrics/    

¶ Social and Solidarity Economy, Sustainable Development 

Goals, and Community Development: The Mission of Adult 

Education & Training. 

¶ Convergences between the Social and Solidarity Economy 

and Sustainable Development Goals: Case Study in the 

Basque Country.  

ʃˇ˂ˎ˃ʷˋʰ: 

¶ ɰʾ˄ˍʶˇ: How to be a social entrepreneur: Andy Stoll at 

TEDxUIowa 

https:// www.youtube.com/watch?v=N8LVa9pb-n8  

¶ ɰʾ˄ˍʶˇ: Implementing the Sustainable Development Goals: 

What Role for Social and Solidarity Economy? International 

Conference https:// unsse.org/2019/07/04/sdgs-sse-

conference/   

https://www.researchgate.net/publication/324812093_A_Systemic_Characterization_of_Organizational_Marketing
https://www.researchgate.net/publication/324812093_A_Systemic_Characterization_of_Organizational_Marketing
https://www.economist.com/news/2009/11/17/triple-bottom-line
https://www.economist.com/news/2009/11/17/triple-bottom-line
https://open.ems.psu.edu/node/1309
https://empowering-changemakers.eu/history-definition-and-alternative-forms-of-social-entrepreneurship/
https://empowering-changemakers.eu/history-definition-and-alternative-forms-of-social-entrepreneurship/
https://empowering-changemakers.eu/history-definition-and-alternative-forms-of-social-entrepreneurship/
https://www.case-ka.eu/index.html%3Fp=2174.html
https://www.case-ka.eu/index.html%3Fp=2174.html
https://pre-sustainability.com/articles/measuring-the-social-impact-of-products-social-metrics/
https://pre-sustainability.com/articles/measuring-the-social-impact-of-products-social-metrics/
https://pre-sustainability.com/articles/measuring-the-social-impact-of-products-social-metrics/
https://www.youtube.com/watch?v=N8LVa9pb-n8
https://unsse.org/2019/07/04/sdgs-sse-conference/
https://unsse.org/2019/07/04/sdgs-sse-conference/


 

 

13 

¶ ɰʾ˄ˍʶˇ: International Fair Trade Charter 

https:// www.youtube.com/watch?v=9G8W3Ilc-

MU&list=PLbRhgCEbamjkXpjXB4EprTTzyrAjdV5_l  

¶ ʃʰˊˇˎˋʽʱˋʶʽˌ: 

https:// www.slideshare.net/maxwellranasinghe/definition

-of-sustanable-marketing  

 

ɱ˂˖ˋˋʱˊʽ ¶ ɶ ɼˇʽ˄˖˄ʽˁʺ ɮ˂˂ʹ˂ʷʴʴˎʰ ʁʽˁˇ˄ˇ˃ʾʰ ʶʾ˄ʰʽ ʷ˄ʰˌ ˍˊˈˉˇˌ ˄ʰ 
ʽˁʰ˄ˇˉˇʽʹʻˇˏ˄ ˇʽ ʰ˄ʻˊ˗ˉʽ˄ʶˌ ʰ˄ʱʴˁʶˌ ˃ʷˋʰ ʰˉˈ 
ˇʽˁˇ˄ˇ˃ʽˁʷˌ ʵˊʰˋˍʹˊʽˈˍʹˍʶˌ όˈˉ˖ˌ ˇʽ ʰ˄ˍʰ˂˂ʰʴʷˌΣ ʹ 
ˉʰˊʰʴ˖ʴʺΣ ́  ˁ ʰˍʰ˄ʱ˂˖ˋʹ ˁʰʽ ˇʽ ˎˉʹˊʶˋʾʶˌύ ˉˇˎ ʶ˄ʽˋ˔ˏˇˎ˄ 
ˍʽˌ ʰ˅ʾʶˌ ˍʹˌ ˁˇʽ˄˖˄ʽˁʺˌ ʵʽˁʰʽˇˋˏ˄ʹˌΣ ˍʹˌ ˇʽˁˇ˂ˇʴʽˁʺˌ 
ʶˉʱˊˁʶʽʰˌΣ ˍʹˌ ˋˎ˄ʶˊʴʰˋʾʰˌΣ ˍʹˌ ʰ˃ˇʽʲʰʽˈˍʹˍʰˌΣ ˍʹˌ 
ˁˇʽ˄ˈˍʹˍʰˌ ˁʰʽ ˍʹˌ ʵʹ˃ˇˁˊʰˍʾʰˌΦ ɶ ˁˇʽ˄˖˄ʽˁ ̋ʰ˂˂ʹ˂ʷʴʴˎʰ 
ˇʽˁˇ˄ˇ˃ʾʰ ɻ ʶ˄ ʶʾ˄ʰʽ ʷ˄ʰˌ ˍˇ˃ʷʰˌ ˍʹˌ ˇʽˁˇ˄ˇ˃ʾʰˌΣ ʰ˂˂ʱ ʷ˄ʰˌ 
˒ˇˊʷʰˌ ʰ˂˂ʰʴ˗˄ ˁʰʽ ˃ʶˍʰˋ˔ʹ˃ʰˍʽˋ˃ˇˏ ˍˇˎ ˇʽˁˇ˄ˇ˃ʽˁˇˏ 
ˋˎˋˍʺ˃ʰˍˇˌΦ ɶ ɼΦɮɽΦʁΦ ʶˉʽʵʽ˗ˁʶʽ ˍˇ˄ ̀ˎ ˋˍʹ˃ʽˁˈ 
˃ʶˍʰˋ˔ʹ˃ʰˍʽˋ˃ˈ ˉˇˎ ˎˉʶˊʲʰʾ˄ʶʽ ˍʹ˄ ζʁ ˉ̔˒ʰ˄ʶʽʰˁʺη 
ʰ˂˂ʰʴʺ ˋˍʹ˄ ˇˉˇʾʰ ˇʽ ˁʰˍʰˉʽʶˋˍʽˁʷˌ ʵˇ˃ʷˌΣ ˋˍʽˌ ˇˉˇʾʶˌ 
ʲʰˋʾʸʶˍʰʽ ˍˇ ˋˏˋˍʹ˃ʰ ˁʰʽ ˍʰ ʻʶ˃ʶ˂ʽ˗ʵʹ ʸʹˍʺ˃ʰˍʰ 
ˉʰˊʰ˃ʷ˄ˇˎ˄ ʱʻʽˁˍʰ (ɲʾˁˍˎˇ Ripess 2013).  

¶ ɼˇʽ˄˖˄ʽˁʷˌ ɳˉʽ˔ʶʽˊʺˋʶʽˌΥ ɾʽʰ ˁˇʽ˄˖˄ʽˁʺ ʶˉʽ˔ʶʾˊʹˋʹ ʶʾ˄ʰʽ 
ʷ˄ʰˌ ˒ˇˊʷʰˌ ˍʹˌ ˁ ˇʽ˄˖˄ʽˁʺ ̩̌ ʽˁˇ˄ˇ˃ʾʰˌΣ ˁ ˏˊʽˇˌ ˋˍˈ˔ˇˌ ˍˇˎ 
ˇˉˇʾˇˎ ʶʾ˄ʰʽ ˉʶˊʽˋˋˈˍʶˊˇ ˄ʰ ʷ˔ʶʽ ˁˇʽ˄˖˄ʽˁˈ ʰ˄ˍʾˁˍˎˉˇ 
ˉʰˊʱ ˄ʰ ʰˉˇ˒ʷˊʶʽ ˁʷˊʵˇˌ ʴʽʰ ˍˇˎˌ ʽʵʽˇˁˍʺˍʶˌ ʺ ˍˇˎˌ 
˃ʶˍˈ˔ˇˎˌ ˍˇˎΦ ɽʶʽˍˇˎˊʴʶʾ ˉʰˊʷ˔ˇ˄ˍʰˌ ʰʴʰʻʱ ˁʰʽ 
ˎˉʹˊʶˋʾʶˌ ˋˍʹ˄ ʰʴˇˊʱ ˃ʶ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁˈ ˁʰʽ ˁʰʽ˄ˇˍˈ˃ˇ 
ˍˊˈˉˇ ˁʰʽ ˔ˊʹˋʽ˃ˇˉˇʽʶʾ ˍʰ ˁʷˊʵʹ ˍʹˌ ˁˎˊʾ˖ˌ ʴʽʰ ˍʹ˄ 
ʶˉʾˍʶˎ˅ʹ ˁˇʽ˄˖˄ʽˁ˗˄ ˋˍˈ˔˖˄Φ ɶ ʵʽʰ˔ʶʾˊʽˋʹ ʴʾ˄ʶˍʰʽ ˃ʶ 
ʰ˄ˇʽ˔ˍˈ ˁʰʽ ˎˉʶˏʻˎ˄ˇ ˍˊˈˉˇ ˁʰʽΣ ˋˎʴˁʶˁˊʽ˃ʷ˄ʰ, 
ˉʶˊʽ˂ʰ˃ʲʱ˄ʶʽ ˎˉʰ˂˂ʺ˂ˇˎˌΣ ˁʰˍʰ˄ʰ˂˖ˍʷˌ ˁʰʽ 
ʶ˄ʵʽʰ˒ʶˊˈ˃ʶ˄ˇˎˌ ˉˇˎ ʶˉʹˊʶʱʸˇ˄ˍʰʽ ʰˉˈ ˍʽˌ ʶ˃ˉˇˊʽˁʷˌ ˍʹˌ 
ʵˊʰˋˍʹˊʽˈˍʹˍʶˌΦ ʁ ˁˏˊʽˇˌ ˋˍˈ˔ˇˌ ˍˇˎˌ ʶʾ˄ʰʽ ˄ʰ ʷ˔ˇˎ˄ 
ˁˇʽ˄˖˄ʽˁˈ ̋ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁ ̍ ʰ˄ˍʾˁˍˎˉˇ ʴʽʰ ˍˇ ʴʶ˄ʽˁˈ 
ˋˎ˃˒ʷˊˇ˄Φ 

¶ ɼˇʽ˄˖˄ʽˁˈˌ ɮ˄ˍʾˁˍˎˉˇˌ: ɶ ʰ˄ˍʰ˄ʱˁ˂ʰˋʹ ˍ˖˄ ˁˇʽ˄˖˄ʽˁ˗˄ 

ʰˉˇˍʶ˂ʶˋ˃ʱˍ˖˄ ˋ ʁ˃ʶˍˊʺˋʶʽˌΣ ˍˈˋˇ ˃ʰˁˊˇˉˊˈʻʶˋ˃ʶˌ ˈˋˇ 

ˁʰʽ ʲˊʰ˔ˎˉˊˈʻʶˋ˃ʶˌΣ ˉˊˇˋʰˊ˃ˇˋ˃ʷ˄ʶˌ ˋˍʰ ʰˉˇˍʶ˂ʷˋ˃ʰˍʰ 

ˉˇˎ ʶˉʽˍʶˏ˔ʻʹˁʰ˄ ʰˉˈ ʱ˂˂ˇˎˌ όʶ˄ʰ˂˂ʰˁˍʽˁʺ ʰˉˈʵˇˋʹύΣ ˋʶ 

ʶˉʽˉˍ˗ˋʶʽˌ ˉˇˎ ʻʰ ˋˎ˄ʷʲʰʽ˄ʰ˄ ˇˏˍ˖ˌ ʺ ʱ˂˂˖ˌ ό˄ʶˁˊˈ 

ʲʱˊˇˌ), ˋˍʽˌ ʰˊ˄ʹˍʽˁʷˌ ˋˎ˄ʷˉʶʽʶˌ ό˃ʶˍʰˍˈˉʽˋʹύ ˁʰʽ ˋʶ 

ʶˉʽˉˍ˗ˋʶʽˌ ˉˇˎ ˃ʶʽ˗˄ˇ˄ˍʰʽ ˋˍˇ ˔ˊˈ˄ˇ ό˃ʶʾ˖ˋʹ). ʁ 

https://www.youtube.com/watch?v=9G8W3Ilc-MU&list=PLbRhgCEbamjkXpjXB4EprTTzyrAjdV5_l
https://www.youtube.com/watch?v=9G8W3Ilc-MU&list=PLbRhgCEbamjkXpjXB4EprTTzyrAjdV5_l
https://www.slideshare.net/maxwellranasinghe/definition-of-sustanable-marketing
https://www.slideshare.net/maxwellranasinghe/definition-of-sustanable-marketing
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ˁˇʽ˄˖˄ʽˁˈˌ ʰ˄ˍʾˁˍˎˉˇˌ ʶʾ˄ʰʽ ʹ ˁˇʽ˄˖˄ʽˁʺ ˁʰʽ 

ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁʺ ʰ˂˂ʰʴʺ ˉˇˎ ʵʹ˃ʽˇˎˊʴʶʾˍʰʽ ʰˉˈ 

ʵˊhˋˍʹˊʽˈˍʹˍʶˌ ˁʰʽ ʶˉʶ˄ʵˏˋʶʽˌ όEpstein ˁʰʽ Yuthas 2014). 

ʃʶˊʽʴˊʱ˒ʶˍʰʽ ˖ˌ ʷ˄ʰˌ ˋˎ˄ʵˎʰˋ˃ˈˌ ˉˈˊ˖˄Σ ʶʽˋˊˇ˗˄Σ 

ʵʽʰʵʽˁʰˋʽ˗˄ ʺ ˉˇ˂ʽˍʽˁ˗˄ ˉˇˎ ˉˊˇˁˏˉˍʶʽ ˖ˌ ʰˉˇˍʷ˂ʶˋ˃ʰ 

ˍʹˌ ˉˊʰʴ˃ʰˍʽˁʺˌΣ ˋʽ˖ˉʹˊʺˌ ʺ ˒ʰ˄ˍʰˋˍʽˁʺˌ ˉʰˊˇˎˋʾʰˌ ʺ 

ʶ˄ʶˊʴʶʽ˗˄ ˍ˖˄ ʰˍˈ˃˖˄ ʴʽʰ ˍʹ˄ ʶˉʾˍʶˎ˅ʹ ˍ˖˄ ʶˉʽʻˎ˃ʹˍ˗˄ 

ˍˇˎˌ ʰˉˇˍʶ˂ʶˋ˃ʱˍ˖˄ όLatanŞ мфумΤ Emerson et al. 2000; 

Reisman and Giennap 2004). 

¶ ɸʶ˖ˊʾʰ ˍʹˌ ʰ˂˂ʰʴʺˌ: ʆʰ ˃ʷˋʰ όʺ ʹ ʰʽˍʽ˗ʵʹˌ ʰ˂ˎˋʾʵʰύ ˃ʶ 

ˍʹ˄ ˇˉˇʾʰ ˇʽ ʵˊʰˋˍʹˊʽˈˍʹˍʶˌ ʶˉʽˍˎʴ˔ʱ˄ˇˎ˄ ʰˉˇˍʶ˂ʷˋ˃ʰˍʰΣ 

ˁʰʽ ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˉˈˊˇˎˌ όʶʽˋˈʵˇˎˌύ ʴʽʰ ˄ʰ ˍˇ ˁʱ˄ˇˎ˄ 

ʰˎˍˈΣ ˂ʰ˃ʲʱ˄ˇ˄ˍʰˌ ˎˉˈ˕ʹ ˍʽˌ ˃ʶˍʰʲ˂ʹˍʷˌ ˋˍʹ˄ ˉʰˊˇ˔ʺ 

ˎˉʹˊʶˋʽ˗˄ ˁʰʽ ˍʹ˄ ʶ˂ʶˎʻʶˊʾʰ ˍ˖˄ ˔ˊʹˋˍ˗˄ ˄ʰ ʶˉʽ˂ʷʴˇˎ˄Φ 

ɲʽʰ˃ˇˊ˒˗˄ʶˍʰʽ ˍˈˋˇ ʷ˄ʰ ˋ˔ʷʵʽˇ ʴʽʰ ˍˇ ˉ˗ˌ ʻʰ ʶˉʽˍʶˎ˔ʻʶʾ 

ˍˇ ʰˉˇˍʷ˂ʶˋ˃ʰΣ ˈˋˇ ˁʰʽ ˃ʽʰ ʶ˅ʺʴʹˋʹ ʴʽʰ ˍˇ ˉ˗ˌ ʷ˔ʶʽ ˋˎ˃ʲʶʾ 

όʶ˅ʹʴʶʾˍʰʽ ˃ʶˍʱ ˍˇ ˋˎ˃ʲʱ˄ύΦ 

(http:// ec.europa.eu/ internal_market/social_business/exp

ert-group/social_impact/ index_en.htm ) 

¶ ɶ ɲʽʰ˔ʶʾˊʽˋʹ ʃˊˇʿˈ˄ˍ˖˄ ʶʾ˄ʰʽ ˃ʽʰ ˇˊʴʰ˄˖ˍʽˁʺ ˂ʶʽˍˇˎˊʴʾʰ 

ˋʶ ʶˍʰʽˊʶʾʶ ̩ ˉˇˎ ʰˋ˔ˇ˂ˇˏ˄̱h ʽ ˃ʶ ˍʹ˄ ʰ˄ʱˉˍˎ˅ʹ ˄ʷ˖˄ 

ˉˊˇʿˈ˄ˍ˖˄Σ ˍˇ˄ ˋ˔ʶʵʽʰˋ˃ˈΣ ˍʹ˄ ʶˉʰ˂ʺʻʶˎˋʹΣ ˍʹ˄ 

ˉˊˈʲ˂ʶ˕ʹΣ ˍʹ˄ ˍʽ˃ˇ˂ˈʴʹˋʹΣ ˍʹ˄ ˁˎˁ˂ˇ˒ˇˊʾʰ ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ 

ˍʹ˄ ʶ˃ˉˇˊʾʰ ʶ˄ˈˌ ˉˊˇʿˈ˄ˍˇˌ ʺ ˉˊˇʿˈ˄ˍ˖˄ ˋʶ ˈ˂ʰ ˍʰ ˋˍʱʵʽʰ 

ˍˇˎ ˁˏˁ˂ˇˎ ʸ˖ʺˌ ˍˇˎ ˉˊˇʿˈ˄ˍˇˌΦ ʁ˃ˇʾ˖ˌΣ ʹ ʵʽʰ˔ʶʾˊʽˋʹ ˍˇˎ 

ˁˏˁ˂ˇˎ ʸ˖ʺˌ ˍ˖˄ ˉˊˇʿˈ˄ˍ˖˄ ˉʶˊʽ˂ʰ˃ʲʱ˄ʶʽ ʰ˄ʻˊ˗ˉˇˎˌΣ 

ʵʶʵˇ˃ʷ˄ʰΣ ʵʽʰʵʽˁʰˋʾʶˌ ˁʰʽ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁʱ ˋˎˋˍʺ˃ʰˍʰΦ 

ʃʰˊʷ˔ʶʽ ˉ˂ʹˊˇ˒ˇˊʾʶˌ ʴʽʰ ˍʰ ˉˊˇʿˈ˄ˍ hˋˍʽˌ ʶˍʰʽˊʶʾʶˌ ˁʰʽ 

ˋ̱ ʹ˄ ʶˁˍʶˍʰ˃ʷ˄ʹ ʶˉʽ˔ʶʾˊʹˋʹ ʰ˂ˎˋʾʵʰˌ ʶ˒ˇʵʽʰˋ˃ˇˏ ̱ ˇˎˌ. 

¶ ɶ ɮ˄ʱˉˍˎ˅ʹ ʃˊˇʿˈ˄ˍ˖˄ ʶʾ˄ʰʽ ʹ ʵʽʰʵʽˁʰˋʾʰ ˉʰˊʰʴ˖ʴʺˌ 

ʶ˄ ˈˌ ˄ʷˇˎ ˉˊˇʿˈ˄ˍˇˌ ʺ ʲʶ˂ˍʾ˖ˋʹˌ ʶ˄ˈˌ ˎˉʱˊ˔ˇ˄ˍˇˌ ʴʽʰ ˍˇˎˌ 

ˉʶ˂ʱˍʶˌΦ ʁʽ ˉʶ˂ʱˍʶˌ ˃ˉˇˊˇˏ˄ ˄ʰ ʶʾ˄ʰʽ ʶ˅˖ˍʶˊʽˁˇʾ ʺ 

ʶˋ˖ˍʶˊʽˁˇʾ ʶ˄ˍˈˌ ˃ʽʰˌ ʶˍʰʽˊʶʾʰˌΦ ɾˉˇˊʶʾ ˄ʰ ˎˉˇˋˍʹˊʾ˅ʶʽ 

ˉˇ˂˂ˇˏˌ ʵʽʰ˒ˇˊʶˍʽˁˇˏˌ ˍˏˉˇˎˌ ˉˊˇʿˈ˄ˍ˖˄Σ ʰˉˈ ˂ˇʴʽˋ˃ʽˁˈ 

ˁʰʽ hardwareΣ ʷ˖ˌ ˁʰˍʰ˄ʰ˂˖ˍʽˁʱ ʰʴʰʻʱ ˁʰʽ ˎˉʹˊʶˋʾʶˌΦ 

¶ ʆ ̌ ɾʱˊˁʶˍʽ˄ʴˁ ʃˊˇʿˈ˄ˍ˖˄ ʶʾ˄ʰʽ ˎˉʶˏʻˎ˄ ̌ ʴʽʰ ˍʹ˄ 

ʰ˄ʱˉˍˎ˅ʹ ˍʹˌ ʵʽʰʵʽˁʰˋʾʰˌ ˍˇˉˇʻʷˍʹˋʹˌ, ɹ ʽʰ ˍʹ˄ ʰ˄ˍʰ˂˂ʰʴʺ 

˃ʹ˄ˎ˃ʱˍ˖˄Σ ʴʽʰ ˍˇ ʰ˄ˍʰʴ˖˄ʽˋˍʽˁˈ ˉ˂ʶˇ˄ʷˁˍʹ˃ʰ ˁʰʽ ʴʽʰ ˄ʰ 

ʶˉʽˍˊʷˉʶʽ ˋˍʽˌ ˇ˃ʱʵʶˌ ʃ˖˂ʺˋʶ˖˄ ˁʰʽ ɾʱˊˁʶˍʽ˄ʴˁ ˄ʰ 

ʵʽʰˋ˒ʰ˂ʾʸˇˎ˄ ˈˍʽ ʶʾ˄ʰʽ ʶˎʻˎʴˊʰ˃˃ʽˋ˃ʷ˄ʶˌ ˁʰʽ ˂ʶʽˍˇˎˊʴˇˏ˄ 

ʰˉˇˍʶ˂ʶˋ˃ʰˍʽˁʱ ʴʽʰ ˍʹ ʵʹ˃ʽˇˎˊʴʾʰ ʶˎˁʰʽˊʽ˗˄ ˉ˗˂ʹˋʹˌΦ. 

http://ec.europa.eu/internal_market/social_business/expert-group/social_impact/index_en.htm
http://ec.europa.eu/internal_market/social_business/expert-group/social_impact/index_en.htm
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ʆˇ ɾʱˊˁʶˍʽ˄ʴˁ ʃˊˇʿˈ˄ˍ˖˄ ʶʾ˄ʰʽ ˋˍˊʰˍʹʴʽˁˈ ˃ʱˊˁʶˍʽ˄ʴˁ ˋʶ 

ʶˉʾˉʶʵˇ ˉˊˇʿˈ˄ˍˇˌ ʺ ˋʶʽˊʱˌ ˉˊˇʿˈ˄ˍ˖˄. 

¶ ʆ ̌ɾʱˊˁʶˍʽ˄ʴˁ ʶʾ˄ʰʽ ʹ ʵˊʰˋˍʹˊʽˈˍʹˍʰΣ ˍˇ ˋˏ˄ˇ˂ˇ ʻʶˋ˃˗˄ 

ˁʰʽ ʵʽʰʵʽˁʰˋʽ˗˄ ʴʽʰ ˍʹ ʵʹ˃ʽˇˎˊʴʾʰΣ ʶˉʽˁˇʽ˄˖˄ʾʰΣ 

ˉʰˊʱʵˇˋʹ ˁʰʽ ʰ˄ˍʰ˂˂ʰʴʺ ˉˊˇˋ˒ˇˊ˗˄ ˉˇˎ ʷ˔ˇˎ˄ ʰ˅ʾʰ ʴʽʰ 

ˍˇˎˌ ˉʶ˂ʱˍʶˌΣ ʴʽʰ ˍˇˎˌ ˋˎ˄ʶˊʴʱˍʶˌ ˁʰʽ ʴʽʰ ˍʹ˄ ˁˇʽ˄˖˄ʾʰ 

ʴʶ˄ʽˁˈˍʶˊʰΦ 

¶ ʆʰ п ˁˏˊʽʰ ˋˍˇʽ˔ʶʾʰ ˍˇˎ Marketing Mix: 

ʃˊˇʿˈ˄ ς ʆˇ ʃˊˇʿˈ˄ ʻʰ ̄́ ʷˉʶʽ ˄ʰ ˍʰʽˊʽʱʸʶʽ ˃ʶ ˍʹ ˂ ʶʽˍˇˎˊʴʾʰ 

ʴʽʰ ˍʹ˄ ˇˉˇʾʰ ˍˇ ʻʷ˂ˇˎ˄ ˇʽ ˁʰˍʰ˄ʰ˂˖ˍʷˌΣ ʻʰ ̄́ ʷˉʶʽ ˄ʰ 

˂ʶʽˍˇˎˊʴʶʾ ˁʰʽ ̒  h̄ ˊʷˉʶʽ ˄ʰ ʶʾ˄ʰʽ ʰˎˍˈ ˉˇˎ ˇʽ ˁʰˍʰ˄ʰ˂˖ˍʷˌ 

ˉʶˊʽ˃ʷ˄ˇˎ˄. 

ɲʽʰ˄ˇ˃ʺ ς ʆˇ ˉˊˇʿˈ˄ ʻʰ ̄́ ʷˉʶʽ ˄ʰ ʶʾ˄ʰʽ ʵʽʰʻʷˋʽ˃ˇ ˋˍˇ 

ˋʹ˃ʶʾˇ ʶˁʶʾ˄ˇΣ ˈˉˇˎ ʹ ˇ˃ʱʵʰ ˁʰˍʰ˄ʰ˂˖ˍ˗˄ ˋˍʹ˄ ˇˉˇʾʰ 

ˋˍ̝̌ʶˏʶˍʶ ʻʰ ʶʾ˄ʰʽ ʶˎˁˇ˂ˈˍʶˊˇ ˄ʰ ˍˇ ̞̟ ˄ʾˋʶʽΦ ɮˎˍˈ ʻʰ 

˃ˉˇˊˇˏˋʶ ˄ʰ ʶʾ˄ʰʽ ˍˇ High Street, ˍ ̌Mail Order ʺ ʹ ˉʽˇ 

ˉˊˈˋ˒ʰˍʹ ʶˉʽ˂ˇʴʺ ˃ʷˋ˖ ʹ˂ʶˁˍˊˇ˄ʽˁˇˏ ʶ˃ˉˇˊʾˇˎ ʺ 

ʹ˂ʶˁˍˊˇ˄ʽˁˇˏ ˁʰˍʰˋˍʺ˃ʰˍˇˌΦ 

ʆʽ˃ʺ ς ʆˇ ʃˊˇʿˈ˄ ʻʰ ̄́ ʷˉʶʽ ˉʱ˄ˍʰ ˄ʰ ʻʶ˖ˊʶʾˍʰʽ ˈˍʽ 

ʰ˄ˍʽˉˊˇˋ˖ˉʶˏʶʽ ˃ʽʰ ˁʰ˂ʺ ˋ˔ʷˋʹ ˉˇʽˈˍʹˍʰˌ κ ˍʽ˃ʺˌΦ ɮˎˍˈ 

ʵʶ˄ ˋʹ˃ʰʾ˄ʶʽ ʰˉʰˊʰʾˍʹˍʰ ˈˍʽ ˉˊʷˉʶʽ ˄ʰ ʶʾ˄ʰʽ ˍˇ ˒ʻʹ˄ˈˍʶˊˇ 

ʵʽʰʻʷˋʽ˃ˇΦ ɴ˄ʰ ʰˉˈ ˍʰ ʲʰˋʽˁʱ ˉˊˈˍˎˉʰ ˍʹˌ ʷ˄˄ˇʽʰˌ 

˃ʱˊˁʶˍʽ˄ʴˁ ʶʾ˄ʰʽ ˈˍʽ ˇʽ ˉʶ˂ʱˍʶˌ ʶʾ˄ʰʽ ˋˎ˄ʺʻ˖ˌ ʶˎˍˎ˔ʶʾˌ ˄ʰ 

ˉ˂ʹˊ˗ˋˇˎ˄ ˂ʾʴˇ ˉʶˊʽˋˋˈˍʶˊˇ ʴʽʰ ˁʱˍʽ ˉˇˎ ˂ʶʽˍˇˎˊʴʶʾ ˉˇ˂ˏ 

ˁh ˂ʱ ʴʽʰ ʰˎˍˇˏˌΦ 

ʃˊˇ˗ʻʹˋʹ ς ɲʽʰ˒ʺ˃ʽˋʹΣ ɲʹ˃ˈˋʽʶˌ ʅ˔ʷˋʶʽˌΣ ʃˊˇ˗ʻʹˋʹ 

ˉ˖˂ʺˋʶ˖˄Σ ʃˊˇˋ˖ˉʽˁʺ ˉ˗˂ʹˋʹ ˁʰʽΣ ˉʽˇ ˉˊˈˋ˒ʰˍʰΣ ˍʰ 

Social Media ʶʾ˄ʰʽ ˈ˂ʰ ʲʰˋʽˁʱ ʶˊʴʰ˂ʶʾʰ ʶˉʽˁˇʽ˄˖˄ʾʰˌ ʴʽʰ 

ʷ˄ʰ˄ ˒ˇˊʷʰΦ ɮˎˍʱ ˍʰ ʶˊʴʰ˂ʶʾʰ ʻʰ ˉˊʷˉʶʽ ˄ʰ 

˔ˊʹˋʽ˃ˇˉˇʽʹʻˇˏ˄ ʴʽʰ ˄ʰ ˃ʶˍʰʵ˗ˋˇˎ˄ ˍˇ ˃ʺ˄ˎ˃ʰ ˍˇˎ 

ˇˊʴʰ˄ʽˋ˃ˇˏΣ ʶʾˍʶ ʶ˄ʹ˃ʶˊ˖ˍʽˁˈ ʶʾˍʶ ˋˎ˄ʰʽˋʻʹ˃ʰˍʽˁʱ 

˒ˇˊˍʽˋ˃ʷ˄ˇΣ ̀ ˍˇ ˋ˖ˋˍˈ ˁˇʽ˄ˈ ˃ʶ ʶ˂ˁˎˋˍʽˁˈ ˍˊˈˉˇ. 

¶ ʆʰ о ʶˉʽˉˊˈˋʻʶˍʰ ˋˍˇʽ˔ʶʾʰ: 

ɯ˄ʻˊ˖ˉˇʽ ς ʂ˂ʶˌ ˇʽ ʶˍʰʽˊʶʾʶˌ ʲʰˋʾʸˇ˄ˍʰʽ ̀ ˍʰ ʱˍˇ˃ʰ ˉˇˎ ˍʽˌ 

ʵʽʰ˔ʶʽˊʾʸˇ˄ˍʰʽ, ʰˉˈ ˍˇ ˉˊˇˋ˖ˉʽˁˈ ˉ˖˂ʺˋʶ˖˄ ʷ˖ˌ ˍˇ˄ 

ɲʽʶˎʻˏ˄ˇ˄ˍʰ ʅˏ˃ʲˇˎ˂ˇΦ ʆˇ ˄ʰ ʷ˔ʶˍʶ ˍˇˎˌ ˋ˖ˋˍˇˏˌ 

ʰ˄ʻˊ˗ˉˇˎˌ ʶʾ˄ʰʽ ʰˉʰˊʰʾˍʹˍˇ ˁʰʻ˗ˌ ʰˉˇˍʶ˂ˇˏ˄ ˁˇ˃˃ʱˍʽ 

ˍˈˋˇ ˍʹˌ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁʺˌ ˋʰˌ ˉˊˇˋ˒ˇˊʱˌ ˈˋˇ ˁʰʽ ˍ˖ ˄

ˉˊˇʿˈ˄ˍ˖˄ κ ˎˉʹˊʶˋʽ˗˄ ̄ ˇˎ ˉˊˇˋ˒ʷˊʶˍʶΦ 

ɲʽʰʵʽˁʰˋʾʶˌ ς ɶ ˉʰˊˇ˔ʺ ˍʹˌ ˎˉʹˊʶˋʾʰˌ ˋʰˌ ʴʾ˄ʶˍʰʽ 

ˋˎ˄ʺʻ˖ˌ ˃ʶ ˍˇ˄ ˉʶ˂ʱˍʹ ˉʰˊˈ˄ˍʰΣ ˇˉˈˍʶ ˇ ˍˊˈˉˇˌ ˉˇˎ 
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ˉʰˊʷ˔ʶˍʰʽ ʹ ˎˉʹˊʶˋʾʰ ʰˉˇˍʶ˂ʶʾ ˁʰʽ ˉʱ˂ʽ ˃ʷˊˇˌ ʰˎˍˇˏ ˉˇˎ 

ˉ˂ʹˊ˗˄ʶʽ ˇ ˁʰˍʰ˄ʰ˂˖ˍʺˌΦ 

ʇ˂ʽˁʱ ʅˍˇʽ˔ʶʾʰ ς ʅ˔ʶʵˈ˄ ˈ˂ʶˌ ˇʽ ˎˉʹˊʶˋʾʶˌ ˉʶˊʽ˂ʰ˃ʲʱ˄ˇˎ˄ 

ˇˊʽˋ˃ʷ˄ʰ ˎ˂ʽˁʱ ˋˍˇʽ˔ʶʾʰΣ ʰˁˈ˃ʹ ˁʰʽ ʰ˄ ˍˇ ˃ʶʴʰ˂ˏˍʶˊˇ 

˃ʷˊˇˌ ̍ˋ˖˄ ˉ˂ʹˊ˗˄ʶʽ ˇ ˁʰˍʰ˄ʰ˂˖ˍʺˌ ʶʾ˄ʰʽ ʱˎ˂ˇΦ ɱʽʰ 

ˉʰˊʱʵʶʽʴ˃ʰΣ ʷ˄ʰ ˁˇ˃˃˖ˍʺˊʽˇ ʻʰ ˉʰˊʶʾ˔ʶ ˋˍˇ˄ ˉʶ˂ʱˍʹ ˍˇˎ 

ʷ˄ʰ ˇ˂ˇˁ˂ʹˊ˖˃ʷ˄ˇ ˔ˍʷ˄ʽˋ˃ʰ ˁʰʽ ˃ʽʰ ʰˋ˒ʰ˂ʽˋˍʽˁʺ ʶˍʰʽˊʶʾʰ 

ʻʰ ʷʵʽ˄ʶ ˋˍˇˎˌ ˉʶ˂ʱˍʶˌ ˍʹ̩  ˁʱˉˇʽʰ ˃ˇˊ˒ʺ ʷ˄ˍˎˉˇˎ ˎ˂ʽˁˇˏΦ 

ɮˁˈ˃ʰ ˁʽ ʰ˄ ˍˇ ˎ˂ʽˁˈ ʵʶ˄ ʶˁˍˎˉ˗˄ʶˍʰʽ ˎ˂ʽˁʱ όˋ̱́ ˄ 

ˉʶˊʾˉˍ˖ˋʹ PDF), ̌ ʽ ˉʶ˂ʱˍʶˌ ʶ˅ʰˁˇ˂ˇˎʻˇˏ˄ ˄ʰ ˂ʰ˃ʲʱ˄ˇˎ˄ 

ʷ˄ʰ Ψˎ˂ʽˁˈ ̄ ˊˇʿˈ˄ΩΣ ʲʱˋʶʽ ʰˎˍˇˏ ˍˇˎ ˇˊʽˋ˃ˇˏΦ 

¶ ʆ ̌ɾˇ˄ˍʷ˂ˇ ɰʽ˗ˋʽ˃ˇˎ ɾʱˊˁʶˍʽ˄ʴˁ ʷ˄ʰ ʰˉ˂ˈ ʰ˂˂ʱ ʽˋ˔ˎˊˈ 

˃ˇ˄ˍʷ˂ˇ ˉˇˎ ˉʰˊʷ˔ʶʽ ˋˍˇ˄ ʵʽʰ˔ʶʽˊʽˋˍʺ ˃ʽʰ ˇ˂ˇˁ˂ʹˊ˖˃ʷ˄ʹ 

˂ʾˋˍʰ ʶ˂ʷʴ˔ˇˎ ʴʽʰ ˄ʰ ʶ˅ʶˍʱˋʶʽ ˍʽˌ ˋˎ˄ʷˉʶʽʶˌ ˍʹˌ 

ʲʽ˖ˋʽ˃ˈˍʹˍʰˌ ˈ˂˖˄ ˍ˖˄ ʰˉˇ˒ʱˋʶ˖˄Σ ˈˋ˖˄ ʰ˒ˇˊʱ ˍʹ˄ 

ˉˊˇˋ˒ˇˊʱ ˁʰʽ ˍʹ ʸʺˍʹˋʹΦ ʅˁˇˉˈˌ ˍˇˎ ʁʾ ˄ʰʽ ˄ʰ ʻʷˋʶʽ ˍʰ 

ʰˁˈ˂ˇˎʻʰ ʶˊ˖ˍʺ˃ʰˍʰΥ 

ʃ˂ʰ˄ʺˍʹˌΥ ʃ˗ˌ ˍˇ marketing mix ˃ʰˌ ʰ˅ʽˇˉˇʽʶʾ ˃ʶ ˍˇ˄ 

ˁʰ˂ˏˍʶˊˇ ʵˎ˄ʰˍˈ ˍˊˈˉˇ ˍˇˎˌ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁˇˏˌ ˉˈˊˇˎˌΣ 

ʵʽʰˍʹˊʶʾ ʲʰˋʽˁʷˌ ˇʽˁˇ˂ˇʴʽˁʷˌ ʵʽʰʵʽˁʰˋʾʶˌ ˁʰʽ ʲˇʹʻʱ ˋˍʹ 

ʵʽʰˍʺˊʹˋʹ ˍʹˌ ˒ˎˋʽˁʺˌ ˁ˂ʹˊˇ˄ˇ˃ʽʱˌ ˁʰʽ ˍʹˌ 

ʲʽˇˉˇʽˁʽ˂ˈˍʹˍʰˌΤ 

ɯˍˇ˃ʰΥ ʃ˗ˌ ˍˇ marketing mix ˃ ʰˌ ˋ̫ʲʁ ˍʰʽ ̱ ʰ ʱˍˇ˃ʰ ˁʰʽ ˍʹ˄ 

ˁˇʽ˄˖˄ʽˁˇˉˇ˂ʽˍʽˋ˃ʽˁʺ ʰˎʻʶ˄ˍʽˁˈˍʹˍʰ ˍ˖˄ ˁˇʽ˄ˇˍʺˍ˖˄Τ 

ɼʶˊʵˇ˒ˇˊʾʰΥ ʃ˗ˌ ˍˇ marketing mix ˃ʰˌ ʵʽʰˋ˒ʰ˂ʾʸʶʽ ˍʽˌ 

ʲʽ˗ˋʽ˃ʶˌΣ ˃ʰˁˊˇˉˊˈʻʶˋ˃ʶˌ ˇʽˁˇ˄ˇ˃ʽˁʷˌ ˃ʰˌ 

ʵˊʰˋˍʹˊʽˈˍʹˍʶˌ ˁʰʽ ˉʰˊʷ˔ʶʽ ˃ʰˁˊˇˉˊˈʻʶˋ˃ʰ 

ˁˇʽ˄˖˄ʽˁˇˇʽˁˇ˄ˇ˃ʽˁʱ ˇ˒ʷ˂ʹ ˋʶ ˈ˂ˇˎˌ ˍˇˎˌ 

ʶ˄ʵʽʰ˒ʶˊˈ˃ʶ˄ˇˎˌ ˒ˇˊʶʾˌ ˉˇˎ ʷ˔ˇˎ˄ ˁʰˍʰ˄ʶ˃ʹʻʶʾ ʵʾˁʰʽʰΣ 

ˋˎ˃ˉʶˊʽ˂ʰ˃ʲʰ˄ˇ˃ʷ˄˖˄ ˍʹˌ ˋˍʰʻʶˊʺˌ ʰˉʰˋ˔ˈ˂ʹˋʹˌ ˁʰʽ 

ˍ˖˄ ʶˎˁʰʽˊʽ˗˄  ʁ ʽˋˇʵʺ˃ʰˍˇˌ ˋʶ ˁˇʽ˄ˈˍʹˍʶˌΤ 

¶ ɶ ɳˍʰʽˊʽˁʺ ɼˇʽ˄˖˄ʽˁʺ ɳˎʻˏ˄ʹ όɳɼɳύ ʶʾ˄ʰʽ ʷ˄ʰ 

ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁˈ ˃ˇ˄ˍʷ˂ˇ ˉˇˎ ʶˉʽˍˊʷˉʶʽ ˋˍʽˌ ʶˍʰʽˊʶʾʶˌ ˄ʰ 

ʶ˄ˋ˖˃ʰˍ˗˄ˇˎ˄ ˍʹ˄ ˁˇʽ˄˖˄ʽˁʺ ˁʰʽ ˉʶˊʽʲʰ˂˂ˇ˄ˍʽˁʺ ʶˎʻˏ˄ʹ 

ʰˉʶˎʻʶʾʰˌ ˋˍʽˌ ˂ʶʽˍˇˎˊʴʾʶˌ ˁʰʽ ˋˍʽˌ ˉˊʰˁˍʽˁʷˌ ˍˇˎˌΦ ɶ ɳɼɳ 

ʶʾ˄ʰʽ ʰˎˍˇˊˎʻ˃ʽʸˈ˃ʶ˄ʹ ˁʰʽ ʰˉˇˍʶ˂ʶʾ ˃ʶʴʱ˂ʹ ʶˎˁʰʽˊʾʰ ʴʽʰ 

ˍʽˌ ʶˍʰʽˊʶʾʶˌ ˋˍˇ ˄ʰ ̫̝ ˇˎ ˄ ʻʶˍʽˁˈ ʰ˄ˍʾˁˍˎˉˇΦ ʆʷ˂ˇˌΣ 

ʰ̄ ˇ˒ʷˊʶʽ ʰˉˇˍʶ˂ʷˋ˃ʰˍʰ - ˃ʶ˂ʷˍʶˌ ʵʶʾ˔˄ˇˎ˄ ˈˍʽ ʹ 

ˉ˂ʶʽˇ˄ˈˍʹˍʰ ˍ˖˄ ˁʰˍʰ˄ʰ˂˖ˍ˗˄ ˉˊˇˍʽ˃ˇˏ˄ ˄ʰ ʰʴˇˊʱʸˇˎ˄ 

ˉˊˇʿˈ˄ˍʰ ˒ʽ˂ʽˁʱ ˉˊˇˌ ˍˇ ˉʶˊʽʲʱ˂˂ˇ˄. 
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